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Manchetes sobre a8 Geragao do
Milénio, a geracdo que todas as
W marcas desejam atingir sao
vistas em todos os lugares. A
(3230 desse interesse pode ser
exemplificada pelo fato de que
em 2017 os Miléenios nos
Estados Unidos gastaram cerca
de US$ 200 bilhoes e estima-se
que, ate o final de 2018, eles
terao mais poder de compra do
que qualquer outra geragao.

Harvard Business Review - Jan, 2017

Andrew Winston - An Inside View of How LVMH Makes Luxury More Sustainable

Considerando os resultados de
varias pesquisas de marketing

j8 realizadas, ndo hé duvida de
que os Millennials possuem
valores e comportamentos de
consumo distintos, incluindo
um notdvel interesse Qyn
sustentabilidade

~ Os lideres da LVMH com quem conversei acreditam fortemente que os Milénios, mais do que as geragoes
anteriores, se preocupam com 3 sustentabilidade. Como afirma Charles Gibb, CEO da Belvedere: "Até
recentemente, o marketing se concentrava principalmente na imagem do produto e da marca. Mas agora
as pessoas procuram se voce é social e ambientalmente responsavel. As pessoas olham para as marcas e
perguntam o que elas fazem pelo mundo. Se voce nao fizer iIsso, voce nao € uma marca moderna.”




Uma importante forca por trés do crescente movimento de sustentabilidade é o

entendimentorde que a lideranca em sustentabllldade pode servir como uma verdadeira

fonte de difefenciacao. A Geragao do Ml[eo em particular, esta interessada em solugcoes

— — L

sustentave&sma's do quefCIUalquer geracao, anterior. Os Milénios estdo dispostos a gastar
Mais em marcas quesaoisustentavels

Estamos comecando & ver a 8scensao
dos Milénios exigindo responsabilidade
ambiental. Francois-Henri Pinault, CEO
da Kering, observou que ‘os Milénos,
seja como consumidores ou como
possiveis empregados, definem o©
padrdo e exigem mais transparéncis e
responsabilidede das corporagoes.”

A sustentabilidade, curiosamente, é
muito importante para a geragao
jovem. Na China, o valor que eles
ddo a como as marcas fazem
negocios e 0O que as mMarcas
representam nao tem comparagao
com qualquer geragcao anterior.”

Eles s30 consumidores conscientes que
querem saber onde e como os produtos
Fashion and McKinsey & Company que estdo comprando estdo sendo
feitos. Eles valorizam materiais de alts

‘e qualidade e artesanato.

Chip Bergh - CEO of Levi Strauss
The State of Fashion 2018 - The Business of

Fashion and Sustainability - London College of Fashion



A medide que aumenta a atengdo do consumidor em questées de Wil M 4
sustentabilidade, os lideres de sustentabilidade podem usar esta condi¢cdo para p
promover o crescimento da receita. A sustentabilidade também sera acelerada
pelos avancos da tecnologia em materiais, produtos e processos.

1
Sob este cenario a International Silk Union (ISU) uma
organizagao internacional sem fins lucrativos
dedicada a promover 8 Comunicagao e CoOoperagao
da industria da seda, reunindo mais de 100 empresas

de mais de 16 paises e regides, incluindo Chinga,
Brasil, Itélia, India, Franca, Japdo, Suica, Taildndis,

Vietna e também organizagcoes como lItalian Silk Por exemplo, em 2017, a Hermes
Office, INTERSOIE Franca e Vietnam Sericulture China adotou uma abordagem
A e d .S . | proaliva, com a criagao de um Comite
ssociation, coordenou uma pesquisa internaciona Estrategico de Desenvolvimento
entre mulheres da Geragao do Milenio com Sustentdvel que tem trés membros
educagao universitaria e pertencentes 3 classe do Comite Administrativo, um Comite

2 dia alt China F N — EUA de Desenvolvimento Sustentavel em
media alta naﬁ ina, raqga, eman a_, alia e Xangai com 11 membros e uma rede
com O objetivo de avaliar o conhecimento delas de 23 embaixadores em lojas.”
sobre a seda e seu desempenho positivo em relagao - o -
) o Hermés - Annual reports / Reference
3 sustentabilidade da moda. documents - 2017
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Com foco na seda, os resultados desta pesquisa tém como objetivo
ajudar empresas de todos os niveis da indUstria da moda em
abordagem aos Milénios, especialmente na Europs, onde a seda é
responsavel por mais de 20.000 empregos diretos em cerca de 200
pequenas e medias empresas na Itdlia e Franga. Cerca de 3.000
toneladas de fios de seda sdo importados anualmente pela Unido
Européia gerando €1,6 bilhoes de artigos de seda, dos quais 40%
sa0 exportados para fora da Europa.

Para produzir seda € absolutamente necessario ter amoreiras
cultivadas sem pesticidas para alimentar o bicho da seda. E
necessario ter cerca de dez amoreiras cultivadas para alimentar
0s bichos-da-seda que produzirao a seda de uma unica blusa.
O sequestro de carbono destas dez amoreiras € cerca de 30
vezes superior 8 pegada de carbono que esta blusa de seda ira
gerar durante toda a sua vida Util.

O presente estudo leva em conta os dados coletados na literatura cientifica sobre a pegada de carbono das 4 .
roupas produzidas com fibra de seda e o papel da amoreira como uma ferramenta de sequestro de COZ2.

Ha indicagcao de uma correlagcao positiva entre roupas de seda e a redugao da pegada de carbono quando

se leva em conta o cultivo de amoreiras. Um campo de amoreiras sequestra CO2 em uma correlagao de

735 vezes o peso da fibra de seda produzida pela area cultivada de amoreira”.

A. M. Giacomin et alii
“Silk industry and carbon footprint mitigation® AUTEX Conference 2017 - Greece




g
A PESQUISA

A pesquisa foi realizada em abril de 2018 pela SSI - Survey Sampling
international que é a principal fornecedora mundial de pesquisa de opiniao,
operando com 40 filiais e equipes remotas em mais de 20 paises e com
painéis que cobrem o mundo com 17 milh6es de respondentes qualificados.
Por solicitacao da International Silk Union, a SSI entrevistou 2.500 mulheres
nascidas entre 1980 e 2000, graduadas ou cursando faculdade e pertencentes
a familias de classe média alta na Alemanha, China, EUA, Franca e Italia.




OS NIVEIS DE RENDA

19,60%
D 31,807%
I 48,607%

2,719%
3,19%
5,59%
B 13,977
I /4,457

1,40%
8,80%
45,40%
B 18,00%
I 26, 407%

8,40%
11,80%
16,80%
I /1407
I, < 607

18,40%
I 33,107
I 18,207

RMB 340.000 ou acima

= RMB 216,000 - RMB 339,999
B RMB 96,000 - RMB 215,999

€ 150,000 ou acima

€ 120,000 - € 149,999

€ 100,000 - € 119,999
mE /70,000 -€ 99,999
B £ 40,000 - € 69,999

€ 150 000 ou acima

€ 120,000 - € 149,999

€ 100,000 - € 119,999
m £ 70000 - € 99999
£ 40000 - € 69,999

€ 130,000 ou acima

€ 100,000 - € 129,999

€ 80,000 - € 99,999
€ 60,000 -€ 79999
B £ 40,000 - € 59,999

$ 150,000 ou acima
= $ 100,000 - € 149 999
5 75000 - € 99 999
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Entrevistas: 2.500

m Nascidas entre 1980 e 1989
Nascidas entre 1990 e 2000

m Nascidas entre 1980 e 1989

- Nascidas entre 1990 e 2000

= Nascidas entre 1980 e 1989
- Nascidas entre 1990 e 2000

m Nascidas entre 1980 e 1989
Nascidas entre 1990 e 2000

m Nascidas entre 1980 e 1989

Nascidas entre 1990 e 2000



O QUESTIONARIO

O questionario € composto por 13 questoes, partindo de questdoes
gerais relacionadas a8 moda, sustentabilidade e consumo
responsavel (questdes 1 a 5); questdes relacionadas a seds e
sustentabilidade (questoes 6 e 7); questoes relacionadas a imagem
da seda na mente dos Milénios (questoes 8 a 12) e uma questao
relacionada ao conhecimento das Milénios sobre a necessidade do
cultivo de amoreiras para produzir seda.
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Nas versdes chinesa, francesa, alema e italiana, foram feitas algumas
pequenas mudancas de texto a fim de preservar o significado de cada
questao, observando as especificidades culturais e linguisticas. O resumo
dos resultados dos questionarios neste relatério mostra questées em
inglés, mas para manter os resultados o mais transparente possivel no
Apéndice ha resultados completos de tabela com perguntas feitas na
linguagem de cada pais, juntamente com resultados de campo para uma
analise mais aprofundada.




1. NA MODA, PRECO E CONVENIENCIA SUPERAM A MARCA.

ooF ool

93,6% 91,4% 80,2% 85%

0 () - () =

Objetivo: W Sempre/As vezes
Identificar a lealdade dos Milenios a marcas em relagao a precos e conveniencia, lema dessa geragao. B Raramente/Nunca




2. NA MODA, COMPRAR MENOS E COMPRAR CERTO.

n 54% 23% 26% .' ‘ 45,8% " ‘ 43%
46% 7% 4% 54,2% 57%
Objetivo: W Concordo
Identificar o compromisso dos Milénios com o consumo sustentavel, considerando que a B Discordo

reducao do consumo € um movimento certo para essa geragao.



.ANTES DE COMPRAR DE UMA MARCA DE MODA BUSCO

INFORMACAO SE ELA E SUSTENTAVEL E ETICA.

|

88% 50,2% 70%

Objetivo:
Identificar o nivel de sustentabilidade e ética da empresa no processo de decisao de compra.

63%

55,8%

——

W Sempre/As vezes
B Raramente/Nunca



4. MEUS HABITOS DE CONSUMO SE CONCENTRAM EM

DIMINUIR MINHA PEGADA DE CARBONO.

80% 60% 2% 36%

Objetivo: .
Indentificar o interesse em diminivir 8 pegada de carbono nas compras.

>0 000

99%

——

B Sempre/As vezes
B Raramente/Nunca



5. UM APLICATIVO DE CELULAR QUE CALCULA A PEGADA DE CARBONO DE

TODAS AS MINHAS ROUPAS E MOSTRA COMO NEUTRALIZA-LA SERIA UTIL?

G C-C O

86% 65% 75% 57,6% 60%

-~ () - () =

Objetivo: B Concordo
Indentificar o interesse em diminivir 8 pegada de carbono nas compras. B Discordo/Nao sei




6. A SEDA CONTRIBUI PARA A SUSTENTABILIDADE DA MODA, UMA VEZ

QUE OS ITENS DE SEDA SAO PARA SEMPRE.

Valores
14% 42 36% Cultura Culturais Glamour
Seda contribui para a 65 7
(]

sustentabilidade na moda:
86% 58% 64%

Proprios Valor para
0 ‘ ' . valores ad oiskios

C

66%

Valor
m Concordo Relax Sensorial Sedug3o
B Discordo/Nao sei

Objetivo:
Identificar o nivel de correlagao de valor para as Milénios entre seda e Cultura apontado na

pesquisa feita pelo Institut Frangais de la Mode em 1999. Em algumas linguas “para sempre”

e uma figura de linguagem que significa mais do que a vida inteira, dando a ideia de que a
seda vai atraves de geragoes.




7. A SEDA E ALTAMENTE IDENTIFICADA COM A MODA SUSTENTAVEL
E

COM O CONSUMO RESPONSAVEL.

C\r’alltnregs
35 Cultura ulturais Glamour

Seda contribui para a @
sustentabilidade na moda: 65 /ﬂ

Proprios Valor para
. valores 0S OUtros

Valor
m Concordo Relax Sensorial Sedug3do
B Discordo/N3ao sei

Objetivo:

Identificar o nivel de correlagao de valor para as Milénios entre seda e Cultura apontado na
pesquisa feita pelo Institut Frangais de la Mode em 1999.



8. SEDA E RARA.

C\.r'alltnreg
14 6% Cultura ulturais Glamour

Seda é rara 73%

85,4%

Proprios Valor para
. valores 0S outros

Valor
m Concordo Relax Sensorial Sedug3o
B Discordo/Nao sei

Objetivo:
66,4% 52.4% Identificar o nivel de correlacao de valor para as Milénios entre seda e o Glamour apontado

| na pesquisa feita pelo Institut Frangais de la Mode em 1999.



9. SEDA E CARA.

C\.r'alltnreg.
3 2% Cultura ulturais Glamour

Seda é cara: g 2 %
96,8%

Proprios Valor para
. valores 0S outros

Valor
m Concordo Relax Sensorial Sedug3o
B Discordo/Nao sei

Objetivo:

Identificar o nivel de correlacao de valor para as Milénios entre seda e 0 Glamour apontado
na pesquisa feita pelo Institut Frangais de la Mode em 1999.




10. SEDA E EXCLUSIVA.

C\.r'alltnreg
5 2% Cultura ulturais Glamour

Seda é exclusiva: 83%
94,8%

Proprios Valor para
. valores 0S outros

Valor
m Concordo Relax Sensorial Sedug3o
B Discordo/Nao sei

Objetivo:

Identificar o nivel de correlagao de valor para as Milénios entre seda e o Glamour apontado
na pesquisa feita pelo Institut Frangais de la Mode em 1999.




11. SEDA E CONFORTAVEL.

Valores
Cultura Culturais Glamour

Proprios Valor para
. valores 0S outros

Seds é confortavel: 8 7%

Valor
m Concordo Relax Sensorial Sedug3o
B Discordo/Nao sei

Objetivo:

Identificar o nivel de correlagao de valor para as Milénios entre seda e o Conforto apontado
na pesquisa feita pelo Institut Frangais de la Mode em 1999.



12. SEDA E SEXY.

Valores
10,2% ‘ 13.6% 15.2% Culturs Culturais Glamour

89,8% 86,47% 84,8%

Proprios Valor para
0 ‘ ' . valores 0s outros

Seda e sexy: 8 7%

8,8% ‘ 15% Val
m Concordo Relax Senzg;ial Sedug3o
B Discordo/Nao sei

Objetivo:
91,2% 85% Identificar o nivel de correlagao de valor para as Milénios entre seda e a Sedugao apontado
na pesquisa feita pelo Institut Frangais de la Mode em 1999.




13. O QUE O BICHO DA SEDA COME?

CcOCQO

59% 30% 20% 44%

o 77,8%
22,2%

M Apenas folhas de um Unico tipo de arvore.
B Outro/Nao sei.

(I




CONCLUSAO

Mostrando que 86% dos entrevistados
concordam com a afirmagao "Na moda, preco €
conveniéncia superam a8 marca’, 3 pesquisa ISU
confirmou a existéencia de um desafio para as
marcas de moda que querem torna-las
desejavels para o0s Milénios. EsSsa pesquisa
apontou que ©bB5% das Miléenios ouvidas
concordam com 3 afirmagao de que “Antes de
comprar de uma marca de moda eu procuro
InNformagoes se ela e sustentavel e elica’. A
Identificacao da marca com valores como etica
e sustentabilidade, que sao muito admiradas
pelos Milénios € uma das abordagens que sao
cada Vvez mals UuUsadas, com dgrande
responsabilidade, pois 0s Milénios sao a geragao
mais instruida e conectada até o momento.
Cerca de dols ter¢cos das Milenios ouvidas levam
em consideragao a diminuicao da pegada de
carbono na decisao de compra e achariam Uil
ter um aplicativo de celular que as ajudasse
nessa tarefa.

A pesquisa apontou que 65% das Milénios ouvidas
consideram que a seda contribui com a
sustentabilidade da moda, pois € altamente identificada
com slow fashion e com o0 consumo responsavel. Este
percentual € cerca do dobro dos 35% delas que estao
cientes de que o bicho-da-seda come apenas folhas de
amoreira frescas e livres de pesticidas. Na mente das
Milénios a seda é cara (92%) e exclusiva (83%),
afastando-a do conceito de fast fashion descartavel e
aproximando-da ideia de consumo responsavel. A
imagem da seda na mente das Milénios é bastante
positiva, alem de cara, rara, exclusiva e sustentavel: a
seda e confortavel e sexy para 87% das Milenios
ouvidas.

A fim de melhorar @ imagem de sustentabilidade da
seda na mente dos Milénios, a ISU - International Silk
Union envidara esforgos para difundir a informagao de
que onde quer que o casulo de seda seja produzido, o
sequestro de COZ2 feito pelos jardins de amoreirs,
absolutamente necessarios para a produgao de seda, €
30 vezes maior do que o volume de pegada de COZ
gerado pelos artigos de seda, oferecendo uma resposta
30 desejo da geracao do milenio pela sustentabilidade
da moda, com beneficios para a industria da moda na
busca de uma sociedade mais sustentavel.




APPENDIX - FIELD DATA FROM EACH COUNTRY

RESULTS FROM CHINA

Q1.FE M 5 TH » HrisAI{ER ST

Q1. In fashion, price and convenience trump brand.

High Education Level

Age Break | (29-38) Age Break Il (18-28)

Answers Income | Income |l Income |l Income | Income |l Income ||
(RMB 96,000 (RMB 216,000 {(RMB 340,000 (RMB 96,000 (RMB 216,000 {(RMB 340,000
- 215,999) -339,999) or above) - 215,999) - 339,999) or above)
3% 173 54 41 14 42 11 11
34 B0% 38 0% 36 50% 22 60% 40 80% 23 .40% 30 60%
{B7R 235 B4 40 36 52 26 17
47 D0% 45 70% 35 70% 53 10% 50 50% 55 30% 47 20%
¢
B 74 18 26 10 6 8 6
14 80% 12.90% 23.20% 16,10% 5 B0% 17 00% 16.70%
MR 18 4 5 2 3 2 2
3.60% 2.90% 4 50% 3.20% 2.90% 430% 5 B0%
TOTAL 500 140 112 52 103 47 36
100 ,00% 100,00% 100,00% 100 00% 100,00% 100,00% 100,00%




RESULTS FROM CHINA

Q2. FE I i 5T - SEAY/D L SEAVEF

Q2. In fashion, buying less is buying right.

High Education Level

Age Break | (29-38) Age Break Il (18.28)

Answers Income | Income |l Income Il Income | Income |l Income Il
(RMB 96,000 (RMB 216,000 (RMB 340,000 or (RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) - 339,999) ahove) -215,999) - 339,999) or ahove)
FEFRRIE 53 17 11 B 3 4 5
10 60% 12,10% 9 680% 12 80% 7 B0% g 50% 13 90%
BARE 177 49 46 21 32 17 12
35 40% 35 00% 41 .10% 33 90% 31.,10% 36 20% 33,30%
BAAREE 202 53 37 26 49 20 17
40 40% 37 90% 33,00% 41 90% 47 B0% 42 B0% 47 20%
IERAEE 56 14 16 B 12 5 2
11.20% 10 00% 14 30% 9 70% 11.70% 12 .80% 5 B0%
AT 12 7 2 1 2 0 0
2.40% 5.,00% 1.80% 1 B0% 1 80% - .
TOTAL 500 140 112 62 103 47 36
100 00% 100 00% 100 ,00% 100 00% 100 00% 100 ,00% 100 00%




RESULTS FROM CHINA

Q3. FEWSEI Mmmhf R - MEE R AT b A RS el mivHAER

Q3. Before purchasing from a fashion brand | search for information if it is sustainable and ethical.

High Education Level

Age Break | {29-38) Age Break Il (18-28)

Answers Income | Income |l Income lll Income | Income |l Income Il
(RMB 96,000 (RMB 216,000 - (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) 339,999) or ahove) - 215,999) - 339,999) or above)
S 235 34
47 00% 34 30% 4b 40% 54 B0% 45 b0% 59 B0% 72.20%
{B/R 206 B9 43 24 41 19 10
41 20% 49 30% 38 40% 38,70% 39 80% 40 40% 27 80%
B 47 17 14 4 12 0 0
9 40% 12 10% 12 50% b 50% 11 .70%
FG
MR 12 6 3 0 3 0 0
2 40% 4 30% 2 70% - 290% - -
TOTAL 500 140 112 b2 103 47 Jb
100 00% 100 00% 100 00% 100 00 % 100 00% 100 00% 100 00%




RESULTS FROM CHINA

Q4.3 ROTBPYS] 0L DB A S

Cd. My consuming habits focus on decreasing my carbon footprint.

High Education Level

Age Break | (29-38) Age Break Il (18-28)

Answers Income | Income |l Income I Income | Income |l Income i
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) - 339,999) or above) - 213,999) - 339,999) or above)
29 207 51 44 30 35 25 22
41 40% 36 40% 39 30% 48 40% 34 00% 53 20% B61.10%
{R/R 195 51 44 24 49 17 10
39 00% 36 40% 39 30% 38.70% 47 B0% 36 20% 27 80%
R 55 20 16 G 10 3 3
11 B60% 14 30% 14 30% 9 70% 9 70% 6 40% 8 .30%
MA 6 1 1 0 3 1 0
120% 0.,70% 0 80% . 2 90% 2.10% -
AT RE SIS 34 17 7 . B 1 1
B 80% 12 ,10% 6.30% 3.20% £ B0% 2.10% 2 80%
TOTAL 500 140 112 62 103 47 36
100 00% 100 00% 100 00% 100 00% 100 00% 100 ,00% 100 ,00%




RESULTS FROM CHINA

Q5. — X FHAPPREH T BIRAVATE RV E L - FH B AW Y - XRA B

Q5. A cell phone APP that calculates carbon footprint of all my clothes and shows how to neutralize it would be helpful.

High Education Level

Age Break | (29-38) Age Break Il (16-28)

Income Il Income |

Answers Income | Income |l Income |l Income Il
(RMB 96,000 - (RMB 216,000 (RMB 340,000 (RMB 96,000 - (RMB 216,000 (RMB 340,000
215,999) -339,999) or above) 215,999) - 339,999 or ahove)
JIEFREE 187 39 45 13 32 19 19
37 40% 27 90% 40.20% 53 20% 31,10% 40 ,40% 52 80%
. N = 243 73 &0 25 58 24 13
48 B0% 52 10% 44 0% 40.30% 56 30% 51 10% 36 .10%
%, 7 N = 31 g 9 1 7 3 2
6.20% 6 40% 8 00% 1.60% 6.80% 6 40% 5 60%
JERAIEE 3 1 0 1 1 0 0
0 60% 0.70% 160% 1.00% ;
ATHR 36 18 8 2 5 1 2
7 20% 12 90% 7 10% 3.20% 4 90% 2 .10% 5 60%
TOTAL 500 140 112 62 103 47 36
100,00% 100 00% 100 ,00% 100 ,00% 100 00% 100 00% 100 ,00%




RESULTS FROM CHINA

Q6.

22 G v m] REEEAE A

DTRK - ROy 287 ek TEAY

Q6. Silk contributes with fashion sustainability as silk items are forever.

Age Break | {29-38)

High Education Level
Age Break Il (18-28)

Answers

Income | Income |l Income Il Income | Income |l Income Il
(RMB 96,000 (RMB 216,000 (RMB 340,000 {(RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) - 339,999) or above) - 215,999) - 339,999) or above)
FIEFRREIE 150 30 36 22 32 14 16
30.00% 21.40% 32.10% 35 50% 31.10% 29 80% 44 40%
HAK[EE 278 83 63 34 58 23 17
55 B0% 59 30% 56 30% 54 80% 56.30% 48 90% 47 20%
. N N[ = 48 13 10 3 10 3 2
9 60% 9 30% 8 .90% 8.10% 970% 17 00% 5 B0%
IEEARE 3 3 0 0 0 0 0
060% 2.10% - 5 3 :
ATR 21 11 3 1 3 2 1
4 20% 7 90% 2.70% 1.60% 2 .90% 4 30% 2 80%
TOTAL £00 140 112 62 103 47 36
100 D0% 100 ,00% 100 ,00% 100 D0% 100 00% 100 .00% 100,00%




RESULTS FROM CHINA

Q7. Z GRS Ny — el ReEE i ST TR

Q7. Silk is highly identified with sustainable fashion and responsible consumption.

High Education Level

Age Break | (29.38) Age Break Il (18.28)

Income | Income |l Income Il Income | Income ll Income lll
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) - 339,999) or ahove) -215,999) - 339,999) or above)
IEREIE 198 53 45 31 34 18 17
39 B0% 37 90% 40 20% 50 00% 33 00% 38 ,30% 47 20%
BHARE 252 66 57 28 59 25 17
50 40% 47 10% 50 .90% 45 20% 57 0% 53 .20% 47 20%
BEAREE 2% 10 5 3 B 1 1
5 20% 7.10% 4 50% 4 80% 5.80% 2.10% 280%
IEFAREE 1 1 0 0 0 0 0
0.20% 0,70% - - - -
ATHR 23 10 5 0 4 3 1
4 b0% {.10% 4 50% - 3 80% b 40% 2 60%
TOTAL 500 140 112 B2 103 47 36
100 00% 100 ,00% 100 00% 100 ,00% 100,00% 100 ,00% 100 00%




RESULTS FROM CHINA

Q8. Z Y= ErY

Q8. Silk is rare.

Answers

Age Break | (29-36)

High Education Level

Age Break Il (18-28)

Income | Income |l Income |l Income | Income |l Income Il
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) - 339,999) or above) - 215,999) - 339,999) or above)
JERFEIE 169 32 42 19 35 23 18
33 ,80% 22 80% 37 50% 30 B60% 34 00% 48 80% 50 00%
=Y. N =y 239 75 52 35 48 16 13
47 80% 53 B0% 46 40% 56 50% 46 B0% 34 00% 36 .10%
HAANEE 70 26 13 6 15 5 5
14 00% 18 B0% 11 B0% 9.70% 14 0% 10 B0% 13 90%
IEBAEE 11 2 4 1 2 2 0
2.20% 1.40% 3 B0% 1 60% 1.80% 4 30%
AT R 11 5 1 1 3 1 0
2.20% 3 60% 090% 1 60% 2 80% 2.10% -
TOTAL 500 140 112 62 103 47 36
100 ,00% 100 00% 100 00% 100 00% 100 ,00% 100 00% 100 ,00%




RESULTS FROM CHINA

Q9. Z i E e iy

Q9. Silk is expensive.

High Education Level

Age Break | (29-38) Age Break |l (15-28)

Answers

Income | Income |l Income Il income | Income |l Income Il
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) - 339,999) or above) - 215,999) - 339,999) or above)
JERRIE 184 44 47 21 41 16 15
36 80% 31,40% 42 00% 33 90% 39 B0% 34 00% 41 70%
HA[E 270 79 56 37 57 25 16
54 D0% 56 40% 50 00% 59 70% 55 .30% 53 .20% 44 40%
HAEAANEE 40 14 8 4 4 B 4
g ,00% 10 0D0% 7 10% b 50% 3.90% 12 80% 11.10%
E
FERAEE 3 1 1 0 0 0 1
0 B0% 0.70% 0.90% 2 80%
AT 3 2 0 0 1 0 0
0,60% 1,40% - : 1,00% ' "
TOTAL A00 140 112 b2 103 47 b
100 00% 100 ,00% 100 00% 100 00% 100 00% 100 ,00% 100 D0%




RESULTS FROM CHINA

Q10. Z 4R HY

Q10. Silk is exclusive.

High Education Level

Age Break | (29-38) Age Break |l (18-28)

Answers Income |

Income |l Income Il Income | Income |l Income Il
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
- 215,999) - 339,999) or above) - 215,999) - 339,999) or above)
FERFEE 247 56 50 38 42 20 21
49 40% 47 10% 53 650% 61.30% 40 80% 42 B0% 58 30%
HARE 228 65 46 22 56 26 13
45 60% 46 40% 41.10% 35 50% 54 40% 55 30% 36.10%
HAEXAEE 22 6 6 2 5 1 2
4 40% 430% 5 40% 3.20% 4.90% 2 10% 5 60%
E | S N =% 0 0 0 0 0 0 0
A TR 3 3 0 0 0 0 0
0 60% 2 10% . : : ; )
TOTAL 500 140 112 . 103 47 36
100,00% 100,00% 100,00% 100 D0% 100 00% 100 00% 100 00%




RESULTS FROM CHINA

Qll. 22 4] 2550

Q11. Silk is comfortable.

High Education Level

Age Break | (29-38) Age Break Il (18-28)

Income | Income Il Income Il Income | Income |l Income lll
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
-215,999) - 339,999) or above) - 215,999) - 339,999) or above)
IERREIE 327 84 72 44 61 36 30
b5 40% B0 00% B4 ,30% 71,00% 59 20% 76 b0% 83,30%
HA[EE 164 51 38 17 41 11 6
32 80% 36,40% 33 .90% 27 A0% 39 680% 23 40% 16,70%
HAFEE g | 2 1 1 0 0
1.00% 0.70% 1 80% 1 60% 1 00% .
E |3 ¥ N =% 1 1 0 0 0 0 0
0,20% 0,70% . - =
AT R 3 3 0 0 0 0 0
0 B0% 2.10% - - - - -
TOTAL 500 140 112 62 103 47 36
100 0D% 100 ,00% 100 00% 100 00% 100 00% 100 00% 100,00%




RESULTS FROM CHINA

Q12. 22 442 R

Q12. Silk is sexy.

High Education Level

Age Break | (29-38) Age Break Il (18-28)

Answers Income | Income Il Income Il Iincome | Income Il income Il
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
-215,999) - 339,999) or above) . 215,999) - 339,999) or above)
FERREIE 208 45 53 31 44 17 17
41 0% 32 80% 47 30% &0 ,00% 42 70% 36 20% 47 20%
HARE 241 74 51 25 50 24 17
48 20% 52 90% 45 50% 40 30% 48 50% 51,10% 47 20%
HAARGE 41 17 7 4 6 5 1
g, 0% 12,10% 6.30% b 50% 5 80% 12.80% 2.80%
E | 3= N = 2 0 0 , 0 0 0
0.40% . ; 3.20% : ;
A TR 8 3 1 0 3 0 1
1 B60% 2.10% 0.90% - 2 B0% - 2 80%
TOTAL 500 140 112 b2 103 47 36
100 00% 100 00% 100 00% 100 00% 100 00% 100 00% 100 00%




RESULTS FROM CHINA

1B.BEEEHNFEEDE?

Q13. What does sitkwormeat?

High Education Level

Age Break | (29-38) Age Break |l (18-28)

Answers

Iincome | Income li Income Il Income | Income |l Income Il
(RMB 96,000 (RMB 216,000 (RMB 340,000 (RMB 96,000 (RMB 216,000 (RMB 340,000
-215,999) - 339,999) or above) -215,999) - 339,999) or above)
AT R 12 4 3 1 3 1 0
2.40% 2 90% 2,70% 1 60% 2 90% 2.10%
O 2L #p2emgiH 97 28 17 11 21 10 10
19 40% 20 00% 15.20% 17 70% 20 40% 21.30% 27 B0%
JLRPZERI AT IH- R RS2 64 18 17 7 13 4 5
12 80% 12 B0% 15 20% 11 .30% 12 B0% 8 50% 13.90%
HE2— 2y 295 84 59 39 57 29 18
59 00% 60 D0% B0 ,70% B2 80% 55 .30% B1,70% 50,00%
— BRI A B RS 32 5 7 4 9 3 3
B 40% 4 30% 6,30% 6 50% 8.70% 6 40% 8 30%
TOTAL 500 140 112 b2 103 47 36
100 00% 100 00% 100 00% 100.00% 100 00% 100 00% 100 00%




RESULTS FROM FRANCE

Q1. Dans la mode, le prix et | accessibilite gagnent la marque comme motivation d achat.

Q1. In fashion, price and convenience trump brand.

Answers

Total

High Education Level
_Age Break | {29-38)

Income A

Incoeme lll

Income A

Age Break |l (18-28}

Income lll

Income B Income | Income Il Income B income | Income |l
(€40,000 - (€70,000 - (€100,000 - (€120,000- (€150,000 (€40,000 - (€70,000 - (€100,000- (€120,000- (€150,000
Toujours 158 Tl 9 7 3 3 a7 8 7 4 3
31,60% 27 80% 17 60% 38,90% 42 90% 37.50% 38.50% 42 10% 70 00% 44 40% 60 00%
Parfois 310 181 39 11 3 5 52 11 2 4] 1
62,00% 65 ,30% 76,50% 61,10% 42 90% b2,50% 54 .20% 57 90% 20 00% 25 .60% 20,00%
Rarement 29 17 3 0 1 0 b 0 1 0 1
5,80% 6,10% 5 90% - 14 ,30% - 6,30% - 10,00% - 20,00%
Jamais 3 2 1] 0 0 0 1 0 0 0 0
0.60% 0,70% - - - - 1.00% - - - -
TOTAL 500 217 51 18 7 8 95 19 10 9 5
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100 ,00% 100,00% 100,00%




RESULTS FROM FRANCE

Q2. Unedevise a adopter dans les habitudes de consommation, y compris dans les achats

d’articles de mode: « Acheter moins, c’est acheter mieuxet vivre mieux».
Q2. In fashion, buying less is buying right.

Age Break | (29-38)

Age Break Il (18-28)

Answers Total  |ncome A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Income I Im:l?lme
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000 - (€70,000 (€100,000 (€120,000 €150.000
-69,999) -99,999) .119,999) -149,999) orabove) 69,999 -99,999) 119,999} -149,999) Lr -ah:]ue}
|
Tout a fait d’accord 123 65 14 B 3 2 23 3 B 3 2
2460% 2350%  2750%  2220%  4290% 25 00% 24 J0% 1580%  4000%  3330%  4000%
Plutot d'accord 262 152 24 13 3 5 48 10 4 3 0
5240% 54890%  4710% 7220% 4290%  B250% 50,00% 5260%  4000%  3330%
Plutét pas d'accord 85 44 8 1 0 0 23 4 2 1 2
17,00% 1590% 1570%  560% - - 24 0% 21,10%  2000%  1110%  40,00%
Pas du tout d’accord 13 4 4 0 0 1 0 1 0 2 1
2 B0% 1.40% 7 B0% - - 12 50% - 5.30% - 22.20% 20,00%
Je ne sais pas 17 12 1 0 1 0 2 1 0 0 0
3.40% 4 30% 200% - 14,30% - 2,10% 5.30% - -
TOTAL 500 277 51 18 7 8 96 19 10 g 5
100,00% 10000% 100,00% 10000% 10000%  100,00% 100,00%  10000% 10000% 10000% 100,00%




RESULTS FROM FRANCE

Q3. Avant d’acheter un article de mode, je me renseigne pour savoir si la marque est
engagée dans une démarche durable et éthique.

Q3. Before purchasing from a fashion brand | search for information if it is sustainable and ethical.

High Education Level
Age Break | (29-38) Age Break Il (18-28)

Answers

Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Income lli
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000- (€70,000- (€100,000 (€120,000 (€150,000
Toujours 56 23 6 3 1 2 9 3 2 4 3
11,20% 5,30% 11,80% 16,70% 14,30% 25,00% 9.40% 15,80%  20,00% 44 40% 60,00%
Parfois 195 102 20 7 3 4 45 7 3 2 0
39,00%  36,80% 39,20% 38,90% 42 90% 50,00% 4690%  36,80%  50,00% 22,20%
Rarement 131 79 13 3 1 0 29 4 3 2 1
26,20%  28,50% 25,50% 16,70% 14,30% - 26,00%  21,10%  30,00% 22,20% 20,00%
Jamais 118 73 12 ] 2 2 17 7 0 1 1
2360%  2640% 23,50% 2780%  28,60% 25,00% 17,70%  26,30% - 11,10% 20,00%
TOTAL 500 277 51 18 7 B 96 19 10 9 ]
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM FRANCE

Q4. Dans mes achats de biens de consommation, je suis sensible a la reduction de mon

empre inte carbone.
Q4. My consuming habits focus on decreasingmy carbon footprint

Hi__[_!h Edupaliun Level D
Age Break |l (18-28)

Age Break | (29.38)

Incomel Incomell

Answers Total Income A Income B (€100,000 (€120,000 Incomelll IncomeA IncomeB Incomel Incomell Incomelll

(€40,000 (€70,000 ‘ _ (€150,000 (€40,000 - (€70,000 - ({€100,000 (€120,000 (€150,000
-69,999) -99,999) | 119,999)  149,999) or above) £9,999) 99.999) -119.999) -149,999) or above)
Toujours 92 36 10 4 2 2 25 3 4 3 3
18.40% 1300%  19B80%  2220% 28 B0% 25 D0% 26 ,00% 15 .80% 40 ,00% 33.30% 60 ,00%
Parfois 209 118 26 5 4 3 37 9 3 2 2
41 80% 4260% S5100% 2780%  57.10% 37 50% 38 50% 47 40% 30,00% 22 20% 40 ,00%
Rarement 130 87 9 4 1 2 20 3 1 3 0
2600%  31.40% 17 60%  22,20% 14 ,30% 25 00% 20 50% 15,80% 10,00% 33.30%
Jamais 48 23 5 4 0 1 10 2 2 1 0
9 B0% B.30% 9 80% 22 20% - 12 50% 10,40% 10,50% 20 00% 11,10% -
Je ne sais pas ce qu'est I'empreinte 21 13 1 1 0 0 4 2 0 0 0
carhone 4 20% 4 70% 2 00% & B0% - - 4 20% 10 50% -
TOTAL 500 277 a1 18 7 B 96 19 10 9 5
10000% 10000% 10000% 10000% 10000% 10000% 10000% 10000% 10000% 10000% 100,00%




RESULTS FROM FRANCE

Q5. Une application pour mobile qui calcule I'empreinte carbone de tous mes vétements

et me montre comment la neutraliserserait utile.
Q5. A cell phone APP that calculates carbon footprint of all my clothes and shows how to neutralize it would be helpful,

High Education Level

Answers

Total

(€40,000
- 69,999)

Age Break | (29-38)

Income A Income B

{€70,000
-99,999)

Income |
(€100,000
-119,999)

Income Il
(€120,000
-149,999)

Income
(€150,000
or ahove)

income A
(€40,000 -

§9,999)

Age Break 1l (18-28)

Income B
(€70,000 -

99 999

Income |
(€100,000
-119,999)

Income Il

Income Il
(€120,000 {€150,000 or
-149,999)

ahove)

Tout a fait d’accord 106 37 15 4 3 2 30 4 4 5 2
21 20% 13,40% 29 40% 22 20% 42 90% 25 00% 31 ,30% 21.10% 40 00% 55 b0% 40 00%

Plutot d'accord 221 131 21 “ 2 4 41 8 2 2 1
44 20% 47 30% 41 20% 50 00% 28 b0% 50 00% 42 70% 42 10% 20 00% 22 % 20 00%

Plutot pas d'accord 78 50 7 0 1 1 13 <) 2 1 0

15 B60% 18,10% 13,70% - 14 30% 12 50% 13 50% 15,80% 20 00% 11,10% -

Pas du tout d'accord 5B € 5 4 1 1 6 1 2 1 2
11.20% 11 90% 9 80% 22.20% 14 30% 12 50% b 30% 5.30% 20 ,00% 11,10% 40 00%

Je ne sais pas 39 26 3 1 0 0 b 3 0 0 1]

7 B0% 9.40% 5.80% 5 b0% - - b,30% 15 B0% - - -

TOTAL 500 277 51 18 T (= O6 19 10 ) 5
10000% 10000% 10000% 10000% 10000%  100.00% 100 00% 100 00% 100.00% 100 00% 100 00%




RESULTS FROM FRANCE

Q6. La soie est gage de durabilité d’un article textile.

Q6. Silk contributes with fashion sustainability as silk items are forever.

High Education Level

Age Break | (29-38) Age Break |l (18-28)
Answers Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 (€100,000 (€120,000 {(€150,000
-69,999) -995585) <1 19.EBBL -149,989) or al:-m.-'e]_ - EE,EEB]_ -99.999) -11 B,ﬁ!_ =1 45,559]_ or above)
Tout a fait d’accord B3 30 6 4 1 0 8 4 4 i | 2
12 60% 10,80% 11,80% 22 20% 14 30% 8, 30% 21.,10% 40 00% 44 40% 40 00%
Plutot d'accord 226 116 27 g 3 5 52 9 2 2 2
45,20% 41 .90% 52.90% 44 40% 42 90% 62.50% 54 ,20% 47 40% 20,00% 22.20% 40,00%
Plutot pas d'accord 71 40 6 2 1 1 16 3 0 1 1
14.20% 14 40% 11.680% 11.,10% 14 530% 12 .50% 16, 70% 15.80% - 11,10% 20.00%
Pas dutoutd'accord 21 1 3 1 0 0 3 0 2 1 0
4,20% 4 00% 5.90% 5.60% 4 3.10% = 20,00% 11,10% %
Je ne sais pas 119 80 9 3 2 2 17 3 2 1 0
23 80% 28 90% 17 60% 16, 70% 28 B0% 25 00% 17, 70% 19.80% 20,00% 11.10% -
TOTAL 200 277 21 18 F i o Y96 19 10 9 ]
100,00% 10000% 10000% 10000% 100.00% 100,00% 100,00% 100,00% 10000% 100,00% 100,00%




RESULTS FROM FRANCE

Q7. La soie est fortement identifiee a une mode durable et a une consommation responsable.
Q7. Silk is highly identified with sustainable fashion and responsible consumption.

High Education Level

Age Break | (29-38) Age Break Il (18-28)
Answers Total incomeA IncomeB Income | Income Il Income I income A Income B income | Income Income Il
:I;"Es'lﬂ,ﬂﬂﬂ - (€70,000 - {E1Dﬁ,ﬂﬂﬂ - (€120,000 - {'E1EU,GDD (€40,000 - fETD,ﬂfJﬂ' -  (€100,000 - {E1EG.GDD - [€150,ﬂﬂﬂ
Tout a fait d’accord 60 26 G 3 2 1 14 2 3 2 1
12 00% 9 .40% 11,80% 16,70% 28 60% 12 .50% 14 60% 10.,50% 30 00% 22 20% 20,00%
Plutot d'accord 210 110 23 7 3 4 45 8 3 3 4
42,00% 39,70% 45,10% 38,90% 42,90% 50,00% 46,90% 42,10% 30,00% 33,30% £50,00%
Plutot pas d'accord T2 42 B 3 O 1 12 3 1 2z o
14 . 40% 15,20% 11.680% 27.80% - 12.90% 12,50% 15 80% 10,00% 22.20% -
Pas dutoutd'accord 24 10 . 1 0 0 7 0 1 0 1]
4.60% 3,60% 9.80% 5,60% - - 7.30% - 10,00% - -
Je ne sais pas 134 g9 11 e, 2 2 18 A 2 2 0
26,80% 32.10% 21,60% 11,10% 28.60% 25.00% 18,80% 31,60% 20,00% 22 .20% -
TOTAL 500 277 51 18 7 a8 96 19 10 9 5
100 00% 100 00% 100, 00% 100 00% 100 00% 100 00% 100, 00% 100 00% 100 00% 100 00% 100 00%




RESULTS FROM FRANCE

Q8. La soie est rare.

Q8. Silk is rare.

High Education Level

Age Break | (29-38 Age Break Il (18-28
Answers Total Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 (€100,000- (€120,000 (€150,000
-69,999) -99999) -119,999) -149,999) orabove] -69999) -595999) 119,999) -149,998) orabove)
Tout a fait d’accord 104 54 14 5 2 1 18 4 2 a3 1
20.60% 19 50% 27 .90% 27 ,80% 28 60% 12 ,90% 18,80% 21, 10% 20,00% 33,30% 20,00%
Plutot d'accord 281 187 26 10 5 5 54 12 4 3] 3
96,20% 56, 70% 21,00% 25 60% 71.40% 62 ,50% 96 ,30% 63,20% 40 00% 59,60% B60,00%
Plutot pas d'accord 60 33 6 1 0 1 13 2 3 ] 1
12.00% 11.90% 11.80% 5 60% 12 50% 13,50% 10,50% 30,00% 20.00%
Pas dutoutd'accord b 2 ] 0 ] 0 3 0 0 1 ]
1,20% 0,70% - - - - 3.10% - - 11,10% -
Je ne sais pas 49 31 5 2 0 1 8 1 1 0 0
8 B0% 11,20% 9 80% 11,10% - 12 50% 8 30% 5 30% 10,00% - -
TOTAL 200 277 51 18 T a3 96 19 10 9 a
100,00% 100,00% 100,00% 100,00%  100,00% 100,00% 100,00%  100.,00% 100,00% 100,00% 100,00%




RESULTS FROM FRANCE

Q9. La soie est chere.

Q9. Silk is expensive,

High Education Level

Age Break | (29-38) Age Break Il (18-28)
Total  |ncomeA IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or (€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or
-69,999) -99999) -119,999) -149,999)  above)  -69,999) -99,999) -119,999) -149,998)  above)
Tout a fait d’accord 218 12 24 g 4 2 45 9 3 6 ¥
4.3,60% 40,40% 47,10% 44 40% 27, 10% 25,00% 46,90% 47 40% 30,00% 6, FO% 100,00%
Plutét d'accord 250 131 23 10 2 6 41 10 4 3 0
20,00% 24.50%  45,10% 29,60% 28,60% 73,00% 42,70% 22,60% 40,00% 33,30%
Plutét pas d'accord 16 g 2 0 1 0 4 0 1 0 0
3,20% 2,90% 3,90% - 14,30% - 4,20% - 10.00% - -
Pas dutoutd'accord 4 2 1 0 0 0 1 0 0 0 0
0,80% 0, 70% 2,00% - - 1,00% - - - -
Je ne sais pas 12 4 1 0 0 0 g 0 2 0 0
2,40% 1.40% 2,00% - - - 2,20% - 20,00% - -
TOTAL S00 277 51 18 7 8 96 19 10 9 5
100,00% 100,00% 100,00%  100,00%  100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM FRANCE

Q10. La soie est exclusive.
Q10. Silk is exciusive.

High Education Level

Age Break | (29-98) Age Breax N (18-«8)

Total Income A

Income A IncomeB Incomel Incomell

income lll incomeB Incomel Incomell income lli
(€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or
above)
Tout a fait d’accord 3¢ 43 15 4] 1 3 11 7 1 4 4
18,80% 15 60% 29 40% 27 80% 14 30% 37 .90% 11.50% 36 B0% 10,00% 44 40% 80 ,00%
Plutot d'accord 254 152 25 9 3 3 4b b -1 4 1
a0 80% 54 .90% 49 00% 50 00% 42 .90% 37 50% 47 90% 31 60% 50,00% 44 40% 20 00%
Plutét pas d'accord T1 37 4 2 2 2 18 4 2 0 0
14 20% 13.40% 7.860% 11.10% 28.60% 25 00% 18,80% 21.10% 20 .00% - -
Pas dutoutd'accord 15 7 2 0 0 0 4 0 1 1 0
3,00% 2 50% 3.,90% - - - 4 20% - 10 00% 11,10% -
Je ne sais pas bb a8 o 2 1 0 17 2 1 0 0
13,20% 13,70% 9, 80% 11.10% 14 30% - 17,70% 10 50% 10,00% - -
TOTAL S00 277 a1 18 7 a8 96 19 10 g 5
100,00% 100,00% 100,00% 100,00%  100,00% 100,00% 100,00% 100,00% 100,00%  100,00% 100,00%




RESULTS FROM FRANCE

Q11. La soie est confortable.
Q11. Silk is comfortable.

Age Break | (25-38) Age Break |l (18-28) |
income A IncomeB Incomel Incomell Incomelll Incomed IncomeB Incomel Incomell Inceme Il
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or
above)
Tout a fait d’accord 190 g2 26 g 5 4 39 4 6 5 1
38.00% 33.20% 51.00% 44 40% 71.40% 50,00% 40 60% 21.10% 60 00% 55.60% 20 .00%
Plutot d'accord 238 142 19 8 0 4 42 12 3 4 4
47 60% 51,30% 37.30% 44 40% 50,00% 43 .80% 63,20% 30,00% 44 40% 80 ,00%
Plutot pas d'accord 33 18 3 1 1 0 6 3 1 0 0
6,60% 6.50% 5.90% 5.60% 14,30% - 6,30% 15.80% 10,00% -
Pas dutout d'accord a G 1 0 0 0 1 0 0 0 0
1,60% 2.20% 2 00% - - 1,00% - - -
Je ne sais pas 31 19 2 1 1 0 8 0 0 0 0
6,20% 6,90% 3,90% 5,60% 14,30% - 8,30% - - -
TOTAL 200 277 o1 18 7 ] Y6 19 10 9 ]
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%  100,00% 100,00%




RESULTS FROM FRANCE

Q12. La soie est sexy.
Q12. Siik is sexy.

High Education Level

Age Break | (29-38) Age Break Il (18-28)
Total income A IncomeB Incomel Incomell iIncomelll IncomeA IncomeB Incomel Incomell Incomelll
(€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 (€100,000 (€120,000 (€150,000
or above)
Tout a fait d’accord 169 54 19 7 5 3 33 - 6 4 3
33,80% 30,30% 37,30% 38.90% 71.40% 37.50% 34 40% 26,30% 60,00% 44 40% 60,00%
Plutét d'accord 263 151 28 10 1 2 47 13 2 4 2
52 60% 54.,50% 54 .90% 55,60% 14,30% 62,50% 49.00% 68.40% 20,00% 44 40% 40,00%
Plutét pas d'accord al 16 3 0 0 0 7 1 2 1 0
b 00% 2,00% 2,90% - - - 7 ,30% 2,30% 20,00% 11,10% -
Pas dutoutd'accord 10 8 0 0 0 0 2 0 0 0 0
2 00% 2,90% - - - - 2,10% - - - -
Je ne sais pas 28 18 1 1 1 0 7 0 il 0 0
9,60% B, 50% 2.00% 5.60% 14 ,.30% - 7 .,30% - - - -
TOTAL 200 277 21 18 7 8 96 18 10 9 B
100, 00% 100,00%  100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100 ,00% 100, 00% 100,00%




RESULTS FROM FRANCE

Q13. Que mange le ver a soie?

Q13. What does silkwormeat?

Answers

Income A Income B
(€40,000
- 69,999)

Age Break | (29-38)

(€70,000

-99,999)

Income |

Income |l
(€100,000 (€120,000

119,999)  -149,999)

High Education Level

e

Income [l
(€150,000 or

above)

(€70.000
- 99,999)

Income |
(€100,000
-119,999)

Income |l
(€120,000
-149,999)

Age Break Il (18.28) ]
Income A Income B
(€40,000
- 69,999)

Iincome Il
{€150,000

or ahove)

Je ne sais pas 231 135 20 6 4 3 45 10 4 1 3
46 20% 48 70% 39 20% 33 30% 57 .10% 37 A0% 46 90% 52 Bl% 40 00% 11.10% B0 00%

[ Seulement les feuilles de différents types 75 29 11 4 0 1 12 5 5 3 -
d'arbres. 1500%  1410% 2150%  22.20% 1250%  1250% 1050% 2000% 3330%  2000%

Les feuilles et les fruits de différents types 32 11 3 3 0 0 11 7 1 1 0

d'arbres. B .40% 4 00% 5 90% 16 ,70% . - 11 50% 10 50% 10 00% 11.10% -

Seulement les feuilles d'un seul type darhre. 182 8F 17 4 7, 4 937 5 g, 4 1
30 40% 31 D0% 33 30% 22 0% 28 p0% &0 00% 26 10% 26 30% 20 00% 44 40% 20 00%

Les feuilles et les fruits d'un seul type 10 5 0 1 1 0 1 0 1 0 0

darbre. 2 00% 2 20% 560%  14.30% : 1.00% 10,00%

TOTAL &500 277 51 18 F s ] Y6 19 10 g 5

100 ,00% 10000% 10000%  100,00% 100 00% 100 00 % 10000% 100 00%  10000% 100 00% 100 ,00%




RESULTS FROM GERMANY

Q1. In Sachen Mode sind Preis und Convenience wichtiger als die Marke.

@1. In fashion, price and convenience trump brand.

High Education Level
Age Break | (29-38) Age Break |l (18-28)

Answers Total |ncomeA IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 (€70,000 ({(€100,000 (€120000 (€150,000 (€40,000 (€70,000 (€100000 (€120,000 (€150,000 or
-69,989) -99999) -119,999) . -149998) or above) | 69.999) -89999) -119.989) | -149,999) above)

Immer 254 26 16 133 26 3 17 6 26 0 1
0080%  3210%  2620%  6930%  6500% 60,00% 3330%  20,70%  74.30% 20,00%

Manchmal 203 47 29 54 12 2 30 19 g8 2 0
4060%  5800% 4750%  2810%  30,00% 40,00% 5880%  6550%  2290%  50,00%

Selten 36 2 15 4 0 0 3 2 1 2 1
7.20% 9 .90% 24 .60% 2.10% . « 5.90% 6.90% 2.90% 50,00% 50,00%

Niemals Fi 1 2 0 1 2 0 0 0

1.40% : 1.60% 0,50% 5.00% — 2.00% 6,90% 5 2 2

SUMME 500 &1 61 192 40 5 51 29 a5 4 2
10000% 10000% 10000% 100,00% 100,00% 100 00% 10000% 10000% 10000% 100 00% 100,00%




RESULTS FROM GERMANY

Q2. In Bezug auf Mode ist es besser, weniger zu kaufen.
Q2. In fashion, buying less is buying right.

High Education Level

Age Break | (29-38)
Income A IncomeB

Age Break |l {18-28)

Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Income lll
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 (€100,000- {€120,000 (€150,000 or
| -69,988) -59,998) -118,389) -148,593) orabove] -63593) -8958395) 115,989) -145983)  above)
Stimme voll und ganz zu Fi 11 b 42 3 2 g 2 0 0 0
19.40% 13,60% 9.80% 2340% 7,90% 40,00% 19,70% 6,90%
Stimme eher zu 29 a0 29 131 30 1 29 13 30 2 0
98,20% 37,00% 47 50% 68,20% 75,00% 20,00% 49 D0% 44 80% 85,70% 50,00%
|
Stimme eher nicht zu 94 b 20 9 B 2 14 g8 2 1 1
18,80% 38, 30% a42,80% 4, 70% 15,00% 40,00% 27 ,50% 27 .60% 5,70% 258 ,00% 20,00%
Stimme uberhaupt nicht zu 33 B 2 7 1 0 4 B 2 1 1
6,60% 7.40% 5,20% 3,60% 2,90% - 7.80% 20.,70% 9,70% 25 00% 20,00%
Ich weiR nicht 3 3 1 0 0 0 0 0 1 0 0
1,00% 3,70% 1,60% - - - - - 2,90% -
SUMME 500 61 61 192 40 2 a1 29 35 4 2
10000% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%  100,00% 100,00%




RESULTS FROM GERMANY

Q3. Vor dem Kauf einer Modemarke suche ich nach Informationen, ob diese
nachhaltig und ethisch vertretbar ist.

(33. Before purchasing from a fashion brand | search for information if it is sustainable and ethical.

High Education Level

Age Break | (29-38) Age Break Il (18-28)
Answers Total  jncomeA IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 {(€100,000 (€120,000 (€150,000 or
-69,999) -99,998) -119,989) -149.998) orabove) -69,8999) -99999) -119,899) -149,.988) above)
Immer 192 8 2] 122 26 2 4 2 22 0 0
38 40% 9 90% 9 80% 63,50% 65 ,00% 40,00% 7.80% 6,90% 62 .90%
Manchmal 198 32 23 a5 B 2 15 19 K 2 1
31, 60% 39 .50% 37, 70% 28 60% 15.00% 40,00% 29 40% 21,70% 20.,00% 20 00% 20.00%
Selten 100 24 21 11 7 1 20 10 4 2 0
20.00% 29 60% 34 .40% 5.70% 17.50% 20,00% 39.20% 34 ,50% 11.40% S0,00%
Niemals 50 17 11 4 1 0 12 2 2 0 1
10,00% 21,00% 18,00% 2.10% 2 50% - 23,50% 6,90% 2, f0% 20,00%
SUMME 500 81 61 192 40 41 51 29 35 i | 2
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 10000% 10000% 100,00% 100.00%




RESULTS FROM GERMANY

Q4. Meine Konsumgewohnheiten konzentrieren sich darauf, meinen CO2-FuRabdruck

ZU verringern.
Q4. My consuming habits focus on decreasing my carbon footprint.

High Education Level

Answers Total

Age Break | {29-38)

Income A Income B

Income |

Income Il

Income Il

Age Break |l {18-28)

Income A IncomeB

Income |

Income ||

Income 1l

(€40.000 (€70,000 (€100,000 (€120,000 (€150,000 or (€40,000 (€70,000 (€100,000 (€120,000 {(€150,000
-69,999) .99.999) .119.999) .149,999)  above)  -69,999) .99.999) .119,999) .149999) or above)
Immer 100 10 3 &7 5 2 5 0 8 0 0
2000% 12.30% 4 90% 34 90% 12 50% 40 ,00% 9 80% 22 90%
Manchmal 256 34 26 114 24 2 14 18 2 3 1
5160% 4200% 42F0% 5940% G000%  4000%  2750% 6210% E6290% 7500%  5000%
Selten 108 22 25 10 9 1 27 9 C) 1 0
21p0% 2720% 42F0% 520%  2250%  2000%  5290% 3100% 860%  2500%
Niemals 23 12 4 1 1 0 3 0 2 0 0
460%  1480% GED%  050%  250% . 5 .90% 5.70%
Ich weib nicht, was ein CO2-FuBabdruck ist. " 5 2 0 1 0 2 2 0 0 1
220%  370%  330% . 2 50% : 390%  690% : : 50 00%
SUMME 500 a1 51 192 40 . 51 29 £ 4 2
10000% 10000% 100,00% 10000% 10000%  10000%  10000% 10000% 10000% 10000%  100,00%




RESULTS FROM GERMANY

Q5. Eine Handy-APP, die den CO2-FuRabdruck aller meiner Kleider berechnet
und zeigt, wie man ihn neutralisieren kann, ware hilfreich.

Q5. A cell phone APP that calculates carbon footprint of all my clothes and shows how to neutralize it would be helpful.

High Education Level

e e e e e e e e

Age Break | (29-38)
Income A Income B

Age Break |l (18-28)

Total Income A IncomeB

Answers

Incomel Incomell Incomelll

Income M|

incomel Incomell

(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or (€40,000 (€70,000 (€100,000 (€120,000 (€150,000
-69,999)  -99,999) -119,999) -149,999) above) -69,999) -99,999) -119,999) -149,999) or above)
Stimme voll und ganz zu 178 13 10 1 26 2 4 2 19 1 0
35 B0% 16,00% 16.,40% 52B0%  B5,00% 40 00% 7 B0% B 90% 54 30% 25 D0%
I
Stimme eher zu 197 31 19 82 7 2 24 19 10 3 0
3940%  3830%  31,10% 42 70% 17 50% 40 00% 47 10%  B550%  2860% 76 00%
Stimme eher nicht zu ' 10 17 5 B 0 13 2 3 0] 0
11.20% 1230% 27 90% 2 B0% 15 00% - 25 50% 6.90% 8.60% -
Stimme uberhaupt nicht zu 43 17 9 a3 1 1 4 5 2 0 1
8 60% 21,00% 14 80% 1,60% 2.50% 20,00% 7 80% 17 ,20% 5.70% - 50,00%
Ich weiB nicht 26 10 G 1 0 0 B 1 1 0 1
5,20% 12 30% 9 .80% 0.50% - - 11,80% 3.40% 2 90% - 50.00%
SUMME a00 81 B1 192 A0 5 51 29 35 4 2
10000% 100,00% 10000% 10000% 100,00% 100,00% 10000% 100,00% 10000%  100,00% 100,00%




RESULTS FROM GERMANY

Q6. Seide leistet einen Beitrag zur Nachhaltigkeit der Mode, denn Seidenartikel
sind flr immer und ewig.

Q8. Silk contributes with fashion sustainability as silk items are forever.

H| thd ucati “‘.‘.,'..'E*'.'[EI,-

mrmLr o e

Age Break | (29-38)

Age Break |l {18-28)

Total Income A IncomeB Incomel Incomell incomelll IncomeAA IncomeB Incomel Incomell Income |

(€40,000 (€70,000 (€100,000 {€120,000 (€150,000 or (€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or
-69,999) -99,999) -119,999) -149,999) above) -69,999) .99,999) .119,999) -149,999) above)
Stimme voll und ganz zu 89 4 2 62 10 1 3 1 5 1 0
17 B0% 4 90% 3.30% 32,30% 26 00% 20 00% 590% 3.40% 14 30% 25 00%
Stimme eher zu 232 25 17 111 23 3 12 13 23 3 2
46 40%  3090% 27 90% 57 B0% &7 50% B0 00% 23 50% 4480% B570% 75 00% 100 00%
Stimme eher nicht zu 74 22 18 9 4 1 (= 10 2 0 0
14 B0% 27.20%  2950% 4 70% 10, 00% 20 00% 15.70% 34 50% 5 70% - -
Stimme uberhaupt nicht zu 22 9 7 1 0 0 3 2 0 0 0
4 A0% 11,10% 11 50% 0 50% - - 590% 6.90% - - -
Ich weilk nicht 83 21 17 9 3 0 25 J 5 0 0
1660%  2590%  27.90% 4 70% 7 50% - 43 00 % 1030% 14 .30% - -
SUMME 500 81 B1 192 40 5 51 29 35 4 2
100,00%  10000% 10000% 10000%  100,00% 100 ,00% 100,00% 10000% 10000%  100,00% 100 ,00%




RESULTS FROM GERMANY

Q7. Seide wird mit nachhaltiger Mode und verantwortungsbewusstem Konsum
identifiziert.
Q7. Silk is highly identified with sustainable fashion and responsible consumption.

High Education Level
Age Break | (29-38)

Age Break Il (18-28)

Answers Total

Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Income ll|
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or (€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or
-69,999) -99.999) 119,999} -149,999) abhove) -69999) -99999) 119,999} -149,999) abhove)
Stimme voll und ganz zu 162 4 4 107 22 1 2 0 21 0 1
32 40% 4 90% B B0% 55 70% 55 00% 20 D0% 3.90% B0 00% 50 00%
Stimme eher zu 163 23 15 (5ts: 12 2 16 15 9 2 1
32 B0% 28 40% 24 k0% 35 40% 30,00% AD 00% 31 40% 51.70% 25 70% 50,00% 50 00%
Stimme eher nicht zu 70 22 15 7 3 1 13 T 2 ] 0
14 D0% 27 20% 24 B0% 3 60% 7 50% 20 00% 25 50% 24 10% 5.70% - -
Stimme uberhaupt nicht zu 32 1 8 3 1 1 4 3 0 1 0
b 40% 13 B0% 13,10% 1 B0% 2 50% 20 00% 7 B0% 10 30% - 25 00% -
Ich weik nicht 73 21 19 7 2 0 16 4 3 1 0
14 B0% 25 90% 31 10% 3 B0% 5 00% - 31 40% 13 B80% 8 B0% 25 0% -
SUMME 500 a1 B1 192 40 =] 51 29 35 4 2
10000% 10000% 10000% 10000% 100,00% 100 00% 100 00% 100 00% 100,00%  100,00% 100 00%




RESULTS FROM GERMANY

Q8. Seide ist selten.

Q8. Silk is rare.

High Education Level

Age Break | {29-38)

Age Break 1l (18-28)

Incomelll Income A& IncomeB Incomel Incomell
(€150,000 (€40,000 (€70,000 (€100,000 (€120,000
or ahove) | -69,999)  -99,999) | -119,999) | -149,999)

Answers Total

Income lll
(€150,000
or ahove)

Income A IncomeB Incomel Income ll

(€40,000 (€70,000 (€100,000 (€120,000
-69,999) -99,999) -119,999) -149,999)

Stimme voll und ganz zu 111 11 B 64 10 2 6 4 7 1 0
22 20% 13 60% 9 .80% 33 ,30% 25 ,00% 40 00% 11 80% 13,80% 20.,00% 25,00%
Stimme eher zu 316 54 41 118 30 3 25 17 26 1 1
6320% B670%  B7 20% 61,50% 75 00% B0 00 % 4900% 58 60% 74 30% 25 00% 50 00%
Stimme eher nicht zu 47 7 9 g 0 0 11 = 2 2 1
9,40% 8 ,B0% 14 B0% 4 . 70% - - 21 B80%  20,70% 5.70% 50 ,00% 50 ,00%
Stimme uberhaupt nicht zu 4 3 1 0 0 0 o 0 0 0 0
0,80% 3,70% 1 60% - - = = - Z :
Ich weik nicht 22 (& 4 1 0 0 9 2 0 0 U
4 40% 7 A0% B b0% 0,50% - - 17 B0% B,90% - - -
SUMME 500 81 b1 192 40 5 51 29 35 4 2
10000% 10000% 10000% 10000% 10000% 10000% 10000% 10000% 10000% 10000%  100,00%




RESULTS FROM GERMANY

Q9. Seide ist teuer.

Q9. Silk is expensive.

High Education Level

Age Break | (29-38) Age Break Il (18-28)

ANSwers Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Income Il
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or (€40,000 (€70,000 (€100,000 (€120,000 {€150,000 or
-69,999) -99,999) -119,999) . -149,999) above) -69,999) -99.999) -119,999) -149,999) above)
Stimme voll und ganz zu 257 37 22 118 25 3 19 9 22 1 1
51.40% 45 70% 36.10% b1 50% 62 50% 60 D0% 37 . 30% 31 00% b2 90% 25 00% 50 ,00%
Stimme eher zu 27 42 32 73 14 2 29 20 12 0
45 40% 51.90% 52 50% 38 00% 35 00% 40 D0% A6 90% B9 00% 34 30% 75 00%
Stimme eher nicht zu g 0 4 1 1 0 1 ] 1 0
1 B0% B B0% 0,50% 2 50% . 2 D0% - 2 90% -
Stimme uberhaupt nicht zu 3 1 1 0 0 0 1 0 0 0
0 B60% 1,20% 1. 60% - - - 2 00% -
Ich weil nicht 5 1 . 0 0 0 1 ] 0 1
1 00% 1.20% 3.30% - - - 2 00% - 50 ,00%
SUMME 00 a1 61 192 40 5 51 29 25 2
100 00% 10000% 10000% 10000% 100 00% 100 00% 100 00% 10000% 10000% 100 00% 100 00%




RESULTS FROM GERMANY

Q10. Seide ist exklusiv.

Q10. Silk is exclusive.

High Education Level

Age Break | (29-38) Age Break Il (16-28)
Answers Total Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 (€70,000 (€100,000 (€120,000 (€150,000 or (€40,000 (€70,000 (€100,000- (€120,000 (€150,000 or
-69,999) -99,999) -119,999) -149,999) above) -69,999) -99,999) 119,999)  -149,939) above)
Stimme voll und ganz zu 172 28 21 73 13 3 14 g 9 3 0
34 40% 34 B0% 34 40% 38,00% 32 60% B0 00% 27 50% 27 B0% 25 70% 75.00%
Stimme eher zu 302 45 33 118 27 2 33 17 25 1 1
B0 40% 55 B0% 54 10% B1.50% 67 50% 40 00% B4 70% 58 B0% 71 40% 25 00% 50 00%
Stimme eher nicht zu 18 7 5 1 0 0 1 3 0 0 1
3 60% 8 60% 8.20% 0.50% - - 2 00% 10,30% - - 50 D0%
E E
Stimme uberhaupt nicht zu 2 0 1 0 0 0 ( 0 1 0 0
0,40% - 1 p0% - - - - - 2 90% - -
Ich weib nicht b 1 1 ] ] 1] 3 1 ] 0 0
1.20% 1.20% 1 B0% - - - £ Q0% 3.40% - - -
SUMME 500 81 61 192 40 5 51 29 35 4 2

10000% 10000% 100,00% 10000% 100,00% 100,00% 10000% 100,00% 100,00%  100.00% 100 ,00%




RESULTS FROM GERMANY

Q11. Seide ist komfortabel.

Q11. Silk is comfortable.

High Education Level
Age Break | (29-38) Age Break Il (18-28)

Answers Total

Income A incomeB Incomel Incomell income il income A IncomeB Incomel Incomell Income lll

{€40,000 - (€70,000 (€100,000 (€120,000 (€150,000 or (€40,000 (€70,000 (€100,000 (€120,000 (€150,000
69,999) -99,999) -119,999) -149,899) above) -69,999) -99,999) -119,999) -149,999) orabove)

Stimme voll und ganz zu 206 21 8 105 26 2 13 7 22 1 1
41 ,20% 25.90% 13.10% 54, 70% 65,00% 40,00% 25,50% 24 10% 62,90% 25,00% 50,00%

Stimme eherzu 215 30 39 78 10 2 27 18 9 2 0

43,00% 37,00% 63,90% 40,60% 25 ,00% 40.00% 52,90% 62,10% 25.70% 50,00%

Stimme ehernicht zu e 21 10 b 3 1 b 4 1 1 0

10,60% 25,90% 16,40% 3,10% 7.50% 20,00% 11,80% 13,80% 2.90% 25,00% -

Stimme uberhaupt nicht zu g 2 1 3 0 0 1 0 1 0 0

1,60% 2.90% 1.60% 1.60% - 2,00% - 2,.90% - -

lch weil nicht 18 7 3 0 1 0 4 0 2 0 1
3,60% 8,60% 4 90% - 2.50% - 7.,80% - 5,70% - 50,00%

SUMME a00 81 61 192 40 3 31 29 iy 4 2
100,00% 100,00% 100,00% 100,00%  100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM GERMANY

Q12. Seide ist
sexy.

Q12. Silk is sexy.

High Education Lewel

Age Break | (29-38) Age Break 1l {18-28)

Incomelll IncomeA IncomeB Incomel Incomell

Answers Total Income A IncomeB Incomel Incomell Income Il
(640,000 (€70,000 (€100,000 (€120,000 (€150,000 (€40,000 (€70,000 (€100,000 (€120,000 (€150,000
-69,999)  -99,939) -119,959) -143,999) or ahove) -69.999) -99999) -119999) -149999) or above)
Stimme voll und ganz zu 157 26 12 76 12 3 13 7 4 4 0
31,40% 32,10% 19,70% 39 b0% 30, 00% b0 00% 25 50% 24 .10% 11.40% 100 00%
Stimme eher zu 267 33 32 110 24 2 22 18 25 0 1
53 40% 40 ,70% 52 50% 57 0% 60 00 % 40 00% 43,10% b2, 10% 71, 40% 50 00%
Stimme eher nicht zu 44 13 12 2 3 0 o 2 4 0 0
8 80% 16 00% 19 70% 1,00% 7 50% - 156 70% B 90% 11 40%
Stimme uberhaupt nicht zu 9 3 1 2 0 0 1 0 1 0 1
1 80% 3 70% 1 B0% 1.00% - - 2 00% - 2 90% - 50 00%
Ich weil nicht 23 b 4 2 1 0 Fi , 1 i) 0
4 B0% 7 40% & B0% 1 .00% 2 50% - 13 .70% B 90% 2 90% - -
SUMME 500 81 61 192 40 5 a1 29 35 4 2
10000% 10000% 10000% 10000%  100,00% 100,00% 100,00% 10000% 10000% 100 00% 100 00%




RESULTS FROM GERMANY

Q13. Was frisst die Seidenraupe?

Q13. What does silkwormeat?

Answers Total

Age Break | (29-38)

Income A Income B

Income |

Income |l

High Education Level

Income Il

Age Break Il (18-28)

Income A Income B

Income |

Income ll Income Il

(€40,000 (€70,000 (€100,000 (€120,000 (€150,000  (€40,000 (€70,000 (€100,000 (€120,000 (€150,000
-69,999) -99,999) -119,999) .149,999) orabove) -69,999) -99,999) -119,999) .149,999) or above)
Ich weik es nicht 320 33 26 161 32 2 23 13 26 3 i
b4 00% 40 70% 42 Bl% B3 90% B0 00% 40 0% 45 10% 44 B0% 74 30% 75 0% 50 ,00%
Nur Blatter von mehreren Baumarten. 35 6 3 16 1 0 5 1 2 1] 1
7 00% 7 40% 4 90% B, 30% 2 50% 9 B0% 3 40% 5.70% - 50 00%
Blatter und Friuchte verschiedener Baumarten. 26 5 7 3 2 0 2 b 1 0 0
5.20% B.20% 11 ,50% 1.60% 5 00% - 3.90% 20,70% 2 90% - -
Mur Blatter einer einzigen Baumart. 102 a1 22 11 3 2 19 i b 1 0
20 40% 38,30% 36,10% 5.70% 7 B0% 40 00% 37 30% 24 10% 17 .10% 25 00% -
Blatter und Friichte einer einzigen Baumart. 17 = 3 1 2 1 2 2 0 0 0
3 40% 7 40% 4 9% 0 50% £ 00% 20 00% 3 50% B 90% - - -
SUMME 500 g1 61 192 40 5 a1 29 35 4 2
10000% 10000% 10000% 10000%  10000% 100,00 % 10000% 10000% 10000% 100,00% 100 00%




RESULTS FROM |ITALY

Q1. Nella moda, il prezzo e la convenienza sono piu importanti del marchio.

@1. In fashion, price and convenience trump brand.

High E_-;_i__qc:a_tipn Leye_l

— L —m e e T e delaee oo - —

Age Break | {29-38) Age Break |l (18-28)

Answers Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Income |l
(€40,000 (€60,000 (€80000 (€100,000- (€130,000 (€40000- (€60000- (€80000- (€100000 (€130,0000r
-79999) -99999) 129999) or abava}_ 59.999) _?9,599} _99,995} - 129 ,999) above)

Sempre 87 20 15 8 10 1 14 5 B 5 3
17 40% 1420%  2270% 14 80% 25 60% 3 60% 20 .90% 12 20% 20 00% 25 00% 21 .40%

Qualche volta 314 94 43 29 21 16 42 a0 18 14 T
52.80% B66,70% 65,20% 53.70% 53,80% 57 .10% 652.70% 73.20% 60,00% 70.00% 50 ,00%
Raramente 77 23 7 13 4 7 10 6 4 1 2
15 40% 16.20% 10 60% 24 10% 10,30% 25 00% 14 90% 14 60% 13 .30% 5.00% 14 30%
May 22 4 1 4 4 4 1 (] 2 0 Z
4 40% 2.80% 1.50% 7.,40% 10,30% 14 30% 1.50% 4 6,70% 2 14,30%
CD
TOTALE 500 141 66 54 39 28 67 41 30 20 14

100,00% 100,00% 100,00% 100,00%  10000%  100,00%  100,00%  100,00% 100,00% 100,00% 100,00%




RESULTS FROM ITALY

Q2. Nella moda, comprare meno & comprare bene.
Q2. In fashion, buying less is buying right.

High Education Level

Age Break | (29-38)

Age Break Il (18-28)

Answers Total Income & IncomeB Incomel Incomell Income lll i Income A IncomeB Incomel Income |l Income Il
(€40,000 (€60,000 (€B0,000 {100,000 ¢€130,000 or (€40,000 (€60,000 (€80,000 (€100,000 - (€130,000 or
59099y .79999) .99.999) 129999)  above) -59,999) .79.999) .99999)  129,999) above)
Completamente d'accordo 58 15 ¥ 10 B 2 8 3 1 5 1
11 B0% 10 B0% 10 B0% 18 50% 16 40% 7.10% 11 .90% 7 ,30% 3.30% 25 00% 7.10%
D'accordo 213 B3 27 22 16 9 30 15 1 7 8
42 B0% 48 20% 40 90% 40 70% 41 D0% 32,10% 44 80% 3b B60% 36,70% 35 ,00% 57 10%
Tendo a essere in disaccordo 157 a7 25 16 12 10 18 18 13 5 1
31, 40% 26 2% 39 40% 29 b0% 30 80% 35 70% 2b 830% 43 90% 43 30% 30 00% 7.10%
Decisamente in disaccordo 51 1 4 8 3 b 9 4 3 2 4
10, 20% § B0% b, 10% Q S0% £ 0% 21 40% 13 40% 9 80% 10 ,00% 10 00% 28 bl %
Non lo so 21 10 2 1 2 1 d 1 2 0 0
4 20% 7.10% 300% 1 .90% 5.10% 3 60% 3 00% 2 40% B 70%
TOTALE 500 141 bb 64 J9 20 b/ 41 1] 20 14
10000% 10000% 10000% 10000% 100 00% 100 00% 100 00% 100 00% 100 00% 100 00% 100 00%




RESULTS FROM |ITALY

Q3. Prima di acquistare da un marchio di moda, cerco informazioni se e sostenibile ed etico.

Q3. Before purchasing from a fashion brand | search for information If it is sustainable and ethical.

High Education Level

Age Break | (29-38)

Age Break Il {18-28)
Answers

Income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Income lli
(€40,000 (€60,000 ({€80,000 (€100,000 (€130,000 (€40,000 (€60,000 (€80,000 (€100,000 (€130,000 or
-599958) -79959) -95999) -125955) orabove) -59998) -79999) above)
Sempre 89 10 g 13 16 15 5 5 g i 2
17 80% 7. 10% 12,10% 24 10% 41 00% 53 B0% 1 50% 12,20% 26 70% 35 00% 14 30%
Qualche volta 226 63 33 21 19 g 29 19 14 7 g
45 .20% 48.20% 50,00% 38.90% 48.70% 28 .60% 43.30% 46.30% 46, 70% 35.00% 57.10%
Raramente 131 45 19 14 3 A 19 15 B 5 2
26 20% 31.90% 28 80% 25 90% 71.70% 10,70% 28 40% 36 .60% 20,00% 25 .00% 14 30%
May 54 18 6 § 1 7, 14 2 , 1 2
10,80% 12 .80% 9. 10% 11,10% 2.60% 7 10% 20 90% 4 90% 6. 70% 5.00% 14 30%
TOTALE S00 141 66 54 39 28 67 41 20 20 14
10000% 10000% 10000% 10000% 100,00% 100,00% 10000% 10000% 10000% 100,00% 100,00%




RESULTS FROM ITALY

Q4. Le mie abitudinidi consumosi concentrano sulla valutazione dell'impronta di carbonio.
Q4. My consuming habits focus on decreasing my carbon footprint,

High Education Level

e e e — — bbb —s e ———————sse—— s ————esm s mama

ﬁge Break T f1ﬂ-fﬂl

Age Break | (29-38)

Answers Total income A IncomeB Incomel Incomell Iincome Il - Income A IncomeB Incomel Incomell Incomelll
(€40,000 (660,000 {€80,000 (€100,000 (€130,000 or (€40,000 (€60,000 (€80,000 (€100,000 (€130,000 or
_59999) -79999) .99.999) .129,999) above) -59.999) .79999) -99.999) .129999)  above)
Sempre 42 5 3 1 5 B 2 5 2 1 2
8 40% 350% 4 80% 2040% 12 80% 21 40% 300% 12 20% B 70% 5.00% 14 30%
Qualche volta 138 30 23 9 18 4 20 11 g 7 7
27 B0% 21 ,30% 34 80% 16 70%  46.20% 14 30% 2990% 26 80% 30 ,00% 35 00% 50 00%
Raramente 92 30 11 10 4 B 11 8 B 5 1
18 ,40% 21 30% 16,70% 18 ,50% 10 30% 21 40% 16 40% 19 .50% 20 00% 25 00% 7 10%
May 73 25 10 9 3 B 7 2 4 1 2
14 B0% 17 70% 15 .20% 16,70% 7 70% 21 40% 10, 40% 14 0% 13.30% 5.00% 14 30%
Mon so cosasia l'impronta di
carbonio 155 A1 19 15 g B 27 11 9 B 2
3100% 3620% 28 B0% 27 B0% 23,10% 21 40% 4030% 26 80% 30,00% 30 D0% 14 30%
TOTALE S00 141 b 54 39 20 b7 41 30 20 14
100 00% 10000% 10000% 100 00%  100,00% 100 ,00% 100 00% 10000% 10000% 100 .00% 100 00 %




RESULTS FROM |ITALY

Q5. Un'APP per telefonicellulari in grado di calcolare I'impronta di carbonio di tutti i miei vestiti

e mostrare come neutralizzarla sarebbe utile.
Q5. A cell phone APP that calculates carbon footprint of all my clothes and shows how to neutralize it would be helpful,

High Education Lewel
Age Break | (29-38) Age Break Il {18-28)

Answers Total Income A IncomeB Incomel Incomell Incomelll . Income & IncomeB Incomel Incomell Income lll
(€40,000 (€60D,000 (€80,000 (€100,000 (€130,000 (€40,000 (€60,000 (€60,000 (€100,000 (€130.000 or
-59,999) .79999) .99999) .129999) or above) -59,999) .79.999) .99.999) _129,999) above)

Sempre 105 21 9 20 7 10 10 13 7 4 4

21 00% 14 90% 1360%  37.00% 17.90% 35,70% 14 90% 31.70%  23.30% 20,00% 28 60%
Qualche volta 183 44 27 14 20 5 25 16 15 11 3]

36 60% 31,20% 4090%  25.90% 51,30% 17 90% 37 ,30% 3900% S000%  5500% 42 90%
Raramente 50 17 9 1 2 7 g8 1 3 1 1

10 ,00% 12,10% 13 ,60% 1 .90% 5 10% 26 00% 11 ,90% 2 40% 10,00% 5 00% 7 10%
May 39 11 5 7 1 3 4 5 0 1 2

7 80% 7 80% 7 60% 13,00% 2 B60% 10,70% B ,00% 12 20% - 5 00% 14,30%
TOTALE 123 48 16 12 5 3 20 3] 5 3 1

24 B0% 34 00% 24 20%  2220% 23,10% 10,70% 29 90% 14 b0 % 16,70% 15 00% 7 10%
TOTAL 500 141 66 54 39 28 67 41 30 20 14

10000% 10000% 10000% 100,00% 100,00% 10000%  10000% 10000% 10000% 10000% 100 ,00%




RESULTS FROM |ITALY

Q6. La seta contribuisce alla sostenibilita della moda perché i capi in seta durano per

sempre.
Q6. Silk contributes with fashion sustainability as silk items are forever.

High Education Level

Age Break | (29-38) | Age Break |l (18-28)
Answers Total Income A Income B Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Income Il
(€40,000 (€60,000 (€680.,000 {(€100,000 (€130.000 or (40,000 {€60,000 {60,000 (€100,000 (€130,000 or
-59999) -79999) -99.999) -129,999) above) -59999) -79999) -9999%y -129.999) abowve)
Completamente d'accordo 7 16 7 14 9 10 4 3 4 g 1
14 20% 11,30% 10 BO% 25 90% 23.10% 35 /0% b 0% 0% 13 30% 15 00% 7 10%
D*accordo 257 61 39 28 19 16 34 23 16 12 =)
51 40% 43 30% 59 10% 51 80% 48 70% 57 10% 50 70% 56 10% 53 30% B0 00% 64 0%
Tendo a essere in disaccordo 73 25 10 4 7 2 7 g 4 5 1
14 B0% 17 70% 15 20% 7 .40% 17 90% 7 10% 10.40% 19 50% 13.,30% 25 0% 7 10%
Decisamente in disaccordo 16 4 2 4 0 0 3 0 1 ] 2
3.20% 2.80% 3.,00% 7 A0% - - 4 50% - 3,30% - 14 30%
Mon lo so 83 35 = 4 4 0 19 T 5 0 1
16 60% 24 80% 12.10% 7 40% 10,30% - 28 40% 17.10% 16 .70% - 7.10%
TOTAL 500 141 bk 54 34 28 b7 41 a0 20 14

100,00%  10000% 10000% 10000% 10000%  100,00%  10000% 10000% 10000% 10000%  100,00%




RESULTS FROM [ITALY

Q7. La seta e altamente identificata con la modasostenibile e il consumo responsabile.
Q7. Silk is highly identified with sustainable fashion and responsible consumption.

Answers

Total

(€40,000
. 59,999)

Age Break | (29-38)

Income & IncomeB

(€60,000

-79,999)

Income |

(€80,000

-99,999)

Income ||
(€100,000 (€130,000 or
-129,999)

High Education Level

Age Break Il (18-28)

(€80,000
-99,999)

(€40,000
- 59,999)

(€60,000

above) - 79,999)

Incomelll IncomeA Incomeld Incomel Incomell

(€100,000
129,999)

Income 1l
{€130,000 or

ahove)

Completamente d'accordo al 17 3] 13 13 13 4 = 7 4 2

16 00% 12 ,10% 7 B0% 24 10% 33,30% 46 40% B 00% 4 90% 23 30% 20 00% 14 30%
D'accorde 236 a7 35 27 16 13 33 24 14 10 7

47 20% 40 40% £3,00%  50,00% 41 00% 45 40% 49 30% 58 50% 46 70% 50 00% 50 ,00%
Tendo a essere in disaccordo B4 22 10 7 3 2 7 5 L 3 2

12 B0% 15 B0% 15 20% 13 00% 7 70% 7. 10% 10 40% 12 20% 10 00% 15 00% 14 30%
Decisamente in disaccordo 13 4 2 2 1 0 2 0 0 1 1

2 B0% 2 80% 3,00% 3 70% 2 B0% - 3 00% - - £ 00% 7.10%

Non lo so 107 41 14 5 B 0 21 10 B 2 2

21 .40% 29 10% 21,20% 8 30% 15 ,40% - 31.30% 24 A0% 20 .00% 10.00% 14 30%
TOTAL 500 141 B6 54 39 28 b7 41 30 20 14

10000% 10000% 10000% 10000% 100 00% 100,00% 10000%  100,00% 100,00%  100,00% 100 00%




RESULTS FROM |ITALY

Q8. Lasetae rara.
Q8. Silk is rare.

High Education Level

Age Break | (29-38)

Age Break |l (18-28)
Income B Incomel Incomell Income Il
(€60,000 (€80,000 (€100,000 {€130,000 or
-79,999) -99.999) -129999)

Answers Total

Incomell Incomelll IncomeA
(€100,000 (€130,000 or (€40,000
-129,998) above) - 59,999)

Income |
(€80,000
- 95,999)

Income B
(€60,000
- 79,9939)

Income A
(€40,000

Completamente d'accordo 79 18 10 11 8 8 g8 o] 6 5 0
15,80% 12 80% 15.20% 20.40% 20.50% 28 B60% 11 ,90% 12, 20% 20, 00% 29 00%
D'accordo 253 67 35 24 24 15 35 18 15 11 9
50.60% 47 50% 53.00% 44 40% 61.50% 53 60% 52 .20% 43 .90% 50.00% 95 .00% B4 ,30%
Tendo a essere in disaccordo 110 37 13 15 3 4 14 10 7 3 4
22.00% 26,20% 19.70% 27 .80% 7.70% 14 ,30% 20 ,90% 24 40% 23.30% 15.00% 28,60%
Decisamente in disaccordo 18 4 4 1 2 0 2 2 2 0 1
3,60% 2 .80% 6,10% 1.90% 5.10% 3,00% 4 90% 6, 70% - 7.10%
Non lo so 40 15 4 3 2 1 B b 0 1 ]
8,00% 10,60% 6,10% 5.60% 5,10% 3,60% 11,90% 14,60% - 5,00% -
TOTALE 200 141 b6 | 39 28 b7 41 30 20 14
100,00% 100,00% 100,00% 100.,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM |ITALY

Q9. La seta e costosa.

Q9. Silk Is expensive,

Age Break | (29-98)

High Education Level

Age Break Il {18-28)

Answers Total incomeA IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 - (€60,000 (€80,000 (€100,000 (€130,000 (€40000 (€60,000 (€80,000 (€100,000 (€130,000 or
_. -99.959) -129999) orabove] -59999) -79.999) -99999) -129.999)
Completamente d'accordo 168 o2 2F 21 12 4 2 10 13 6 2
a33,60% 36,90% 40,90% 38,90% 30,.80% 14,30% 31,30% 24 40% 43,30% 30.00% 14 ,30%
D'accordo 209 a2 ah Ch 25 22 472 75 14 13 9
59 B0% 58,20% 54 50% 27 40% B4 10% 78,60% B2, 70% B1,00% 46, 70% 65 .00% B4 30%
Tendo a essere indisaccordo 21 3 | 1 2 2 2 2 2 1 g
4 20% 2.10% 4 .50% 1.90% 5,10% 7.10% 3,00% 4 90% 6. 70% 9.00% 21 40%
Decisamente in disaccordo Z 1 0 0 U L 0 1 1} 1} i}
0.40% 0, 70% - - - - - 240% - = 3
Non le 5o 10 3 0 1 0 0 2 3 1 0 i}
2.00% 2. 10% - 1,90% - - a3,00% 7 .30% 3,30% - -
TOTALE 500 141 a15] 54 39 28 67 41 30 20 14
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM ITALY

Q10. La seta e exclusiva.

Q10. Silk is exclusive.

High Education Level

Age Break | (29-38) Age Break |l (18-28)
Answers income A IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelll
(€40,000 (€c0,000 (€80,000 (€100,000 (€130,000 or (€40,000 (€60,000 (€80,000 (€100,000 (€130,000
-29.988)  -75993) =-995988) | -125,958) above) ~-99.999) =-799883) -99089) -1299938) orabove)
Completamente d'accordo 140 a5 18 25 15 11 19 4 o & 2
28 00% 24 580% 27.30% 46, 30% 38 ,20% 39 30% 22 40% 9 80% 30 ,00% 30, 00% 14 30%
D'accordo 279 a1 37 29 20 14 38 23 18 10 g
29, 80% 27 40% 26,10% 23,70% 21,30% 20.,00% 26, 70% 26, 10% 60, 00% 20, 00% B4 ,30%
Tendo a essere in disaccorde 65 19 10 0 3 3 11 10 £ 4 i |
13.00% 13,520% 15,20% - 7 0% 10 70% 16,40% 24 . 40% B, 0% 20 00% 21 40%
Decisamente in disaccordo 3 1 0 0 1] 1] 1 1 1] 0 ]
0.60% 0,70% - = = - 1 20% 2.40% - = =
Men lo so 13 a 1 1] 1 o0 2 3 1 0 o
2 .60% 3,90% 1,90% - 2 B0% - 3,00% ¥ .30% 3,30% - -
TOTALE 500 141 bb 54 a9 28 =¥ 41 a0 20 14
100,00% 100,00% 10000% 100,00% 100,00% 100.00% 100,00% 100,00%  100,00% 100 ,00% 100,00%




RESULTS FROM |ITALY

Q1l1l. La seta e comodada indossare.
Q11. Silk is comfortable.

High Education Level

Age Break | (25-38) Age Break Il (18-28)
Total Income A IncomeB Incomel Incomell Incoemelll IncomeA IncemeB Incomel Incoemell Income lil
(€40,000 (€60,000 (€B80,000 (€100,000 (€130,000 or (€40,000 (€60,000 (€8O 000 (€100,000 (€130,000 or
-79,999) -959559) -1295,999) above) -59959) -795999) -99999) -125599) above)
Completamente d'accordo 174 a6 17 25 19 17 19 32 13 11 ]
34 .80% 25,50% 25 80% 46,30% 48,70% e0,70% 28.40% 29 30% 43,30% 95,00% 35, 70%
D'accordo 248 78 38 21 18 11 5 23 14 B &
49 60% 55 .30% 57 60% 38 ,90% 46 20% 39 30% 49 30% 56,10% 46, 70% 30,00% 42 90%
Tendo a essere in disaccordo 29 14 B 8 1 0 10 4 2 2 3
11,00% 13,50% 9 10% 14 80% 2 60% - 14 90% 9 80% b, 0% 10,00% 21 40%
Dacisamente in disaccorde 10 ¥, 4 0 0 1] 2 1 1 0 0
2.00% 1.40% b, 10% - - 3,00% 2.40% 3,30% - -
MNon lo so 13 & 1 0 1 0 3 1 0 1 0
2 60% 4,30% 1,50% - 2 60% - 4.50% 2.40% - 5,00% -
TOTALE 500 141 66 54 39 28 b7 41 30 20 14
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%  100,00% 100,00%




RESULTS FROM |ITALY

Q12. La seta e sexy.
Q12. Silk is sexy.

High Education Level
Age Break | (29-38) Age Break Il (18-28)

Answers Total |ncomeA IncomeB Incomel Incomell Incomelll IncomeA IncomeB Incomel Incomell Incomelil
(€40,000 (€60,000 (€80,000 (€100,000 (€130,000 or (€40,000 (€60,000 (€80,000 (€100,000 (€130,000
.55999) -79999) -99.999) -129999) above) -59999) -79.999) -99.999) -129999) orabove)

Completamente d'accordo 206 51 23 29 15 19 21 18 15 10 5
41,20% 36,20% 34 ,80% 53,70% 38,50% 67,90% 31,30% 4390%  50,00% 50,00% 33,70%

D'accordo 250 7 37 21 7 38 Tt 13 8 g
S000%  5460%  5610%  4260%  53,80% 25,00% 56,70%  41,50%  4330%  40,00% 64,30%

Tendo a essere in disaccorde 27 9 & 2 1 1 4 3 1 2 0
5.40% 6.40% 6,10% 3,70% 2.60% 3,60% 6,00% 7.30% 3,30% 10,00% -
Decisamente in disaccordo B 2 0 0 1 1 2 0 0 ] 0
1,20% 1.40% - - 2,60% 3,60% 3,00% - - - -
MNon le so 11 2 2 0 1 0 2 3 1 0 0
2,20% 1.40% 3,00% - 2.60% - 3.00% 7,30% 3,30% - -
TOTALE 500 141 66 54 39 28 67 41 30 20 14

100,00% 100,00% 10000% 100,00%  100,00% 100,00% 100,00%  100,00% 100,00%  100,00% 100,00%




RESULTS FROM |ITALY

Q13. Cosa mangia il baco da seta?
Q13. What does silkwormeat?

High Education Level

Age Break | (29-38) Age Break |l (16-28)

Answers Income A IncomeB Incomel Income ll Incomelll IncomeA IncomeB Incomel Incomell Income HI
(€40,000 - (€60,000 - (€80,000 - (€100,000 (€130,000 (€40,000 - (€60,000 - (€80,000 - (€100,000 {€130,000
59,999) 79,999) 99,999) = 129.999) or above) 59,999) 79.999) 99,999) -129.999) or above)
Non so 168 &0 24 14 g8 3 a3 16 i0 B 4
33 B0% 35 50% 36 40% 25 90% 20 50% 10, 70% 49 30% 39 00% 33 30% 30 00% 28 B0%

Esclusivamente foglie di diversi tipi di
alberi. 60 17 9 b 4 1 7 5 b 2 3

12 00% 12.10% 13 60% 11,10% 10,30% 3 b0% 10, 40% 12, 20% 20 00% 10 00% 21 40%

Foglie e frutti di diversi tipi di alberi. 30 g 4 1 1 3 3 3 3 2 2
6,00% 5,70% 6,10% 1,90% 2 B0% 10,70% 4 50% 7, 30% 10,00% 10,00% 14 30%

(Esclusivamente foglie di un solo tipo di
albero. 221 59 27 29 26 19 20 17 10 9 8

44 20% 41 80% 4080% 5370% BE,70% E7 90% 29 .90% 41 50% 3330% 45 00% 35.70%

Foqlie e frutti di un solo tipo di albero. 21 7 2 4 0 2 4 0 1 i 0
4 20% 5 00% 3 00% 7 40% - 7.10% 6 00% - 3.30% 5 00% -
TOTALE 500 141 66 54 39 28 67 41 30 20 14

10000%  10000% 10000%  10000%  10000% 10000% 10000% 10000% 10000% 10000%  100,00%




RESULTS FROM USA

Q1. In fashion, price and convenience trump brand.

High Education Level
Age Break | (29-38) Age Break Il (18-28)
Answers Income | Incomelll Income Il Income | Income |l Income lll
($75000- ($100,000- ($1500000r ($75000- ($100,000- ($ 150,000 or
99,999) 149,999) above) 99,999) 149,999) above)
Always 140 51 19 15 29 19 7
28,00% 31.30% 17.90% 22,70% 37.20% 31.10% 26,90%
Sometimes 283 88 69 34 40 36 18
57,00% 54.00% 65,10% 51.50% 51,20% 59,00% 69,20%
Rarely 50 14 12 14 5 4 8
10,00% 8.60% 12.30% 21,20% 65.40% 6,60% -
Never 29 10 S 3 4 2 1
5.00% 6,10% 4,70% 450% 5.10% 3.20% 3.80%
TOTAL 500 163 106 66 78 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q2. In fashion, buying less is buying right.

Age Break | (29-38)

High Education Level
Age Break Il (18-28)

income | iIncoeme |l income |l Income | income i iIncome |l
($ 75,000 - ($ 100,000 - ($150,000 or (% 75,000 - ($ 100,000 - (% 150,000 or
99,999) 145,989) above) 99,989) 145,999) above)
Strongly agree 75 29 11 11 14 b 4
15.00% 17 80% 10,40% 16,70% 17 90% 9 60% 15.40%
Tendto agree 210 60 45 33 32 28 11
42 00% J6,680% 43.40% 50,00% 41,00% 45,90% 42 30%
Tend to disagree 139 a7 33 12 22 19 b
27 80% 28 80% 31,10% 18,20% 28 20% 31,10% 23,10%
Strongly disagree 25 5 6 5 5 2 2
9,00% 3,10% 9,70% 7.60% 6.40% 3,30% 7. 70%
Den't know a1 22 10 ] +] b 3
10 20% 13 ,50% 9 40% 7 .60% 6 40% 9 80% 11.50%
TOTAL 500 163 106 66 78 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q3. Before purchasing from a fashion brand | search for information if it is
sustainable and ethical.

High Education Level
Age Break | {29-38)

Age Break Il (18-28)
Answers

income | income |l incomelll iIncome | Income ll Income lli
($ 75,000 - ($100000- ($150,0000r ($ 75,000 - ($ 100,000- ($ 150,000 or
99.959) 149,999) above) 995.999) 149 ,9985) above)
Always 81 23 13 9 17 T 2
16,20% 20 20% 12,30% 13 60% 21.80% 11.50% 7.70%
Sometimes 198 55 45 23 34 26 15
39 60% 33.70% 42 50% 34 80% 43 60% 42 60% 57 70%
Rarely 133 43 27 1T 22 17 7
26 .60% 26 40% 25 50% 25.80% 28.20% 27.90% 26.90%
Never a8 A2 21 17 5] 1 2
17 .60% 19 60% 19 80% 25 80% 5 40% 18.00% i.70%
TOTAL 500 163 106 GG 78 61 26
100.00% 100 ,00% 100.00% 100.00% 100.00% 100.00% 100.00%




RESULTS FROM USA

Q4. My consuming habits focus on decreasing my carbon footprint.

High Education Level

Answers Income | Income || Income i Income | Income I Income i
($75000 - ($100,000 - ($150,0000r ($75,000- ($100,000- ($ 150,000 or
99,999) 149,999) above) 99,999) 149.998)  above)
Always B2 21 13 7 12 & 3
12.,40% 12 .890% 12,30% 10,60% 15.40% 9 80% 11.,50%
Sometimes 232 FA 0.z 27 33 a2 17
46 40% 43.60% 49 10% 40 90% 42 .30% 52.50% 65.40%
Rarely 140 45 27 20 28 £4 o
28,00% 27 60% 25 50% 30,30% 35 90% 24 60% 19,20%
Never J9 16 9 10 2 ) 1
7.80% 9 .80% 4 70% 15,20% 2.60% 8,20% 3.80%
Den’t know what carbon footprintis 27 10 g 2 3 3 0
2. 40% B, 10% 8,50% 3,00% 3.80% 4 90% -
TOTAL 500 163 106 bBb 78 61 26
100, 00% 100 ,00% 100 ,00% 100,00% 100,00% 100, 00% 100, 00%




RESULTS FROM USA

Q5. A cell phone APP that calculates carbon footprint of all my clothes and
shows how to neutralize it would be helpful.

High Education Level
Age Break | {29-38)

| Age Break |l (18-28)
Income | income |l Income | income |l Income lli
($ 100,000 - ($ 150,000 or ($ 75,000 - {$ 100,000 - (% 150,000 or
145,599) above) 85 ,999) 149,558 above)

Answers Income |

($ 75.000 -
99,999)

Strongly agree 104 39 16 12 23 15 3
20,80% 21,50% 15,10% 18,20% 29,50% 24 60% 11,50%

Tend to agree 196 =} 47 22 34 24 10
39,20% 36,20% 44 30% 33,30% 43 60% 39,30% 38,50%

Tend to disagree a9 21 16 20 13 12 7
17.80% 12,90% 15,10% a0,30% 16,70% 19,70% 26,90%

BC

Strongly disagree 47 17 16 B 2 3 3
9.40% 10.40% 15,10% 9 10% 2,60% 4 90% 11,90%

Don't know G4 a1 11 B 6 7 c
12,80% 19,00% 10,40% 9,10% 7.70% 11,50% 11,50%

Sigma S00 163 1086 66 78 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q6. Silk contributes with fashion sustainability as silk items are forever.

High Education Level

Age Break | (25-38) Age Break |l (18-28)
Answers Income | Income i Income il Income |l Income |I Income il
($ 75,000 -  ($100,000 - ({$150,0000r ($75000- ($100000- ($ 150,000 or
98,958 145,953) above) 99,595) 145,999) above)
Strongly agree 71 27 13 T 11 10 3
14,20% 16,60% 12,30% 10,60% 14,10% 16 40% 11,50%
Tend to agree 180 53 39 24 34 22 8
Jb,00% 32 .50% 36 ,80% 36 40% 43 60% 36 10% 30.60%
Tend to disagree 73 22 14 12 14 7 4
14 ,60% 13,50% 13,20% 18,20% 17.,90% 11.,50% 15.40%
Strongly disagree 17 10 2 2 0 3 0
3.40% B,10% 1,90% 3,00% - 4.90% -
Don't know 1589 21 38 21 19 19 1
31.80% a1,30% 30,80% J1.80% 24 40% 31 10% 42 30%
TOTAL a00 163 106 66 78 61 26
100,00% 100, 00% 100,00% 100,00% 100,00% 100,00% 100 ,00%




RESULTS FROM USA

Q7. Silk is highly identified with sustainable fashion and responsible consumption.

High Education Level

Age Break | (29-38) Age Break |l (18-28)
ARsSwers Income | Income Il Income lli Income | Income Il Income Il
($ 75,000 - ($100,000- ($150,0000r ($75000- ($100,000- ($ 150,000 or
99,999) 149 999) above) 99.999) 149,999) above)
Strongly agree 74 27 12 6 18 7 4
14,80% 16,60% 11,530% 9,10% 23,10% 11,50% 15 40%
Tend to agree 190 bl 45 24 31 22 g
38 ,00% 36,80% 42,50% a6 40% 39,70% 36,10% al,50%
Tend to disagree 31 16 10 S 9 B 1
10,20% 9,80% 9.40% 13,60% 11,50% 9,60% d,60%
Strongly disagree 11 7 1 1 1 1 0
2,20% 4,30% 0,90% 1,50% 1,30% 1,60% -
Don't know 174 53 38 26 19 25 13
24 .80% 32,50% 39.,80% a9 40% 24.40% 41,00% 50.00%
TOTAL 200 163 106 b6 78 B 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q8. Silk is rare.

Age Break Il (18-28)

Age Break | (29-38)

Answers

income | Incomell Income I income | incoeme |l Income I
($ 75000 - ($100,000 - ($150,000 0r ($75,000- ($100,000- ($ 150,000 or
I 99,999) 149,999) above) 99,999) 149,999) above)
Strongly agree 58 20 14 4 10 = 2
11 60% 12,30% 13,20% 6,10% 12,80% 13,10% 7,70%
Tend to agree 204 50 42 27 37 25 13
40 B0% 36,80% 39,60% 40 90% 47 40% 41,00% 50,00%
Tend to disagree 143 45 29 23 24 15 7
28,60% 27,60% 27 40% 34,80% 30,80% 24,60% 26,90%
Strongly disagree 26 13 6 2 3 2 0
5,20% B8,00% 5.70% 3,00% 3,80% 3,30% :
Don't know &4 25 15 10 4 11 4
13,80% 15,30% 14,20% 15,20% 5.10% 18,00% 15.40%
TOTAL 500 163 106 66 78 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q9. Silk is expensive.

Age Break | (29-98)

High Education Level

Age Break Il (18-28)

income | iIncome ll iIncome il Income | income ll Income lll
($ 75,000 - ($100,000 - ($150,0000r ($75000- ($100,000- ($ 150,000 or
99,999) 149,988) above) 99 999) 148,998) above)
Strongly agree 149 52 28 16 29 19 B
29 80% 31.90% 26 40% 24 20% 37,20% 31.10% 19,20%
Tend to agree 282 90 b0 44 a6 Jg 17
a6 40% 55,20% 56 ,60% 66, 70% 46 20% a7.40% 65 40%
Tend to disagree 39 8 10 4 11 4 2
7.80% 4 90% 9 .40% 6,10% 14,10% 6,60% T.70%
Strongly disagree 7 2 0 0 1 0 1
1.40% 3,10% - - 1,30% - 3,80%
Don't know 20 8 8 2 1 3 1
4 60% 4 90% 7.50% 3,00% 1,30% 4 90% a3,80%
TOTAL 500 163 106 bb 7a 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q10. Silk is exclusive.

Hih Education Level

Answers

AgebBreak I(c998)

Age Break Il (18-28)

Income | Income i Income Il Income | Income |l Income lil
($ 75,000 - ($ 100,000 - ($ 150,000 or ($ 75,000 - ($ 100,000 - ($ 150,000 or
99,999 149,999) above) 99,999) 149,999) ahove)
Strongly agree 111 41 17 13 26 10 4
22,20% 29,20% 16,00% 19,70% 33,30% 16,40% 15.40%
Tend to agree 247 73 54 33 37 36 14
49 40% 44 80% 50,90% 50,00% 47 40% 59,00% 5.3,80%
Tend to disagree 81 26 20 12 12 6 g
16,20% 16,00% 18,90% 18,20% 15.40% 9,80% 19,20%
Strongly disagree 9 4 3 0 0 2 0
1.80% 2.50% 2.80% - - 3,30% -
Don't know a2 19 12 8 3 7 3
10.40% 11,70% 11,30% 12,10% 3,80% 11,50% 11,50%
TOTAL 500 163 106 66 78 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q11. Silk is comfortable.

Answers

S

income |
($ 75,000 -

99,999)

Age Break | (29-38)

income ||
($ 100,000 -
149,989)

Income Il
($ 150,000 or
above)

income |
($ 75,000 -

95,999

High Education Level
Age Break |l (18-28)
Income ll
($ 100,000 -
149,999)

Income lil
($ 150,000 or

above)

Strongly agree 177 54 32 27 35 13 10
35,40% 33,10% 30,20% 40,90% 44 .90% 31.10% 39,50%
Tend to agree 235 73 56 31 30 31 14
47,00% 44 50% 52 ,80% 47 ,00% 38,50% 50,80% 53,80%
Tendto disagree a4 17 9 i 10 6 1
5,60% 10,40% 8,50% 1,50% 12,80% 3,80% 3,80%
Strongly disagree 19 9 3 i 3 2 1
3,80% 5.50% 2 ,80% 1,50% 3,80% 3,30% 3,80%
Don't know 25 10 6 6 0 3 0
5,00% 6,10% 5.70% 9,10% - 4,90% -
TOTAL 500 163 106 66 78 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q12. Silk is sexy.
High Education Level
Age Break | (29-38) Age Break Il (1B-28)
Answers income | income Ii income ili Income | income Ii Income Il
($75,000- ($100,000- ($150,000 0r ($75.000- ($100,000- ($ 150,000 or
99.,559) 149,989) above) 99.9559) 149,559) above)
Strongly agree 188 53 39 27 40 21 8
37 60% 32 50% 36 80% 40 ,90% 91 .30% 34 40% 30,80%
Tend to agree 237 17 51 g2 32 30 15
47 40% 47 20% 48 10% 48 50% 41 00% 49 20% 87, 70%
Tend to disagree a0 17 ] 1 2 4 0
6,00% 10,40% 5.70% 1.50% 2 60% b, 60% -
Strongly disagree 10 4 : 1 3 1 0
2 00% 2 50% 0,90% 1.50% 3.80% 1,60% -
Don't know 390 12 9 ] 1 ) 3
7.00% 7 40% 8.50% 7 .60% 1,30% 8,20% 11.50%
TOTAL 200 163 106 bbb K 61 2B
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




RESULTS FROM USA

Q13. What does silkworm eat?

High Education Level
Age Break | (29-3B) Age Break Il (18-28)

Answers Income | Income Il Income Il Income | Income |l Income Il
($ 75,000 - ($ 100,000 - ($ 150,000 or ($ 75,000 - ($ 100,000 - ($ 150,000 or
95.999) 149.,959) above) 95.,559) 149,959) above)
Don't know 254 76 a6 a0 a8 39 15
50,80% 46 60% 52 ,80% 45 50% 48 70% 63,90% 27,70%
Only leaves of several types of trees. a6 14 16 4 11 8 3
11,20% 8,60% 15,10% 6,10% 14,10% 13,10% 11,50%
Leaves and fruits of several types of trees, 61 25 11 11 11 2 1
12,20% 15,30% 10,40% 16,70% 14,10% 3,30% 3,80%
F‘
Only leaves of a single type of tree. 111 472 18 17 16 12 b
22,20% 25 ,80% 17,00% 25 80% 20,50% 19,70% 23,10%
Leaves and fruits of a single type of tree. 18 6 5 4 2 0 1
3,60% 3,70% 4 70% 6,10% 2 60% - 3.80%
TOTAL S00 163 106 66 78 61 26
100,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%




For any questions on the report or further discussion, please contact the
ISU - International Silk Union:
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MR. LI JILIN
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MR. KE HUIQI

Chairman of Guangdong Silk-Tex Group Co. Ltd.

MR. CHEN WENXING
President of Zhejiang Sci-Tech University

MR. ZHAO FENG
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SECRETARY-GENERAL

MR. FEI JIANMING
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Hangzhou, Zhejiang - China 310018
Tel: 0086 571 86843646 - 0086 150 88633691
www.worldsilk.com.cn - isusecretariat@163.com
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